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1. COAEP XAHHUE KOJEKCA
AESITEJIBHOCTHU KOMIIAHUU KPKA
MO NPOJABUXEHUIO ITPOAYKIINA

1.1. Bseaenme

Hauuplii  Kodekc OesmenvHocmu  KOMAAHUU

KPKA no npoosudxcenuto  npodykyuu (B

nanpHeumem: «kKojekc 1eaTeIbHOCTH KOMIIaHU!

KPKA 10 nOpoABMXEHHIO MPOIYKLUUW» WIH

«Kooexcy) oTIpeenseT TEeATEIHHOCTD,

Kacarolryrcs BCEX MEPONPUITHIA o

MPOJIBIKCHUIO TIPETIapaToOB U MEPOIPUSITHH, HE

AMEIOIIHX PEKIIAMHOT'O XapaKTepa, MPOBOIUMBIX

[IpeacraButensctBom AO «KPKA, n.1., HoBo

Mecto» B KeIpreiscrane» (B jmanbHedem:

«KPKA» nimm «IlpeacraBure/ibCTBO»)

B IIPOABIKEHUHU CBOSH TPOTYKITHH.

I[IpeacTaBUTENBLCTBO JOHKHO TPOBOAUTH CBOIO
MapKETHHTOBYIO JIEATEIBHOCTD B COOTBETCTBHH C
JEHCTBYIOITUMHU 3aKOHAMH U MTOCTAaHOBIICHUSIMHU
Keipreckoii PecryOnuku 1o MPOABIKEHHIO W
MapKeTHHTY  JIEKQpCTBEHHBIX  IIPETapaToB.
[Tonoxenus JTAHHOTO Kooexkca OoynyT
TOJKOBATHCS W MPUMEHSITHCSI B COOTBETCTBUU CO
BCEMHU JICUCTBYIOIINMY TIPaBUIIAMH.

Kooexc  ycranaBnmmBaer — TpeOOBaHHA B
OTHOIIICHUH  MapKETUHTOBOH  JESATEIHHOCTU
KPKA c 0coObiM (oKycoM Ha penenTypHBIX
JIEKapCTBEHHBIX TIpenaparax, a Takke Ha
B3aUMOJICCTBUM C YYACTHHUKAMU CHUCTEMBI
3/paBoOXpaHeHUs (BKItouasi, 0€3 OrpaHU4CHUs
CHEIMAIIUCTOB 3J[PAaBOOXPAHEHUs, OpPTaHU3alNN
3paBOOXPAHEHHS, IMAlUEHTOB W TAIMEHTCKHE
OpTaHU3AIINHN).

TpeboBanns Kooexca Takxke TPUMEHSIOTCA K
MapKeTHHTYy JPyTHX TPOIYKTOB, THA€ 3TO
YMECTHO.

[IpenacTaBUTENBCTBO MOXKET TaKKe IPHUHSTH
0oJiee KOHKPETHbIE W IMOAPOOHBIE BHYTPEHHUE
rpaBuIa, KacaroIuecs BOIIPOCOB,
oTIpenielIeHHBIX B Kooexce.

[Ipunse nacrosmuii Kogexc xommanust KPKA
JEMOHCTPUPYET CBOIO MIPUBEP>KEHHOCTh
STHYECKUM CTaHAApTaM MapKeTHHTAa H CBOIO
TIPUBEP)KCHHOCTh PYKOBOJSIIIIAM  TIPHHITAIIAM,
MPOJBUTAIONIMM HaJUIeKallee KOPIOPaTUBHOE
yopaBsjieHue B (apMaleBTHYECKOM CEKTOpe:

LIEJIOCTHOCTH, yBa)KEHHE, OT3BIBUYMBOCTb,
MTOI0TYETHOCTB, COTPYIHUYECTBO u
MIPO3pavYHOCTb.

Kooekc ncrionb3yercst v CIIy)KUT PYKOBOJICTBOM
COTpYIHHMKaM [IpencraButenscTBa npu

1. CONTENT OF
KRKA’S CODE OF PROMOTION

1.1. Introduction

This Krka’s Code of Promotion (hereinafter:
‘Krka’s Code of Promotion’ or ‘the Code”)
defines activities relating to promotional and
non-promotional activities carried out by the
Representative Office of KRKA, d.d., Novo
mesto in Kyrgyz Republic, hereinafter “Krka” or
the “Representative office”

in marketing of its products.

In their marketing activities, the Representative
office should comply with the national laws and
regulations of Kyrgyz Republic.

The provisions of this Code will be interpreted
and implemented in accordance with all
applicable rules.

The Code determines requirements regardin
KRKA's marketing activities with the focus
particularly on prescription-only medicinal
products and interactions with the healthcare
community (including but not limited to
healthcare professionals, healthcare
organisations, patients, and patient
organisations).

The Code’s requirements also apply to
marketing of other products where appropriate.

The Representative office may also adopt more
specific and detailed internal rules relating to
issues defined in the Code.

By adopting this Code, Krka demonstrates its
commitment to ethical standards in its marketing
activities and its commitment to the List of
Guiding Principles Promoting Good Governance
in the Pharmaceutical Sector, to integrity,
respect, responsiveness, accountability,
collaboration, and transparency.

The Code applies to and provides guidance for
the Representative office employees when they




MPOJIBIKEHUHU MPENapaToB WIK IPEIOCTaBICHUI
nH(GOPMAITUH O TPOTYKITHH.

[IpaBuna, usnoxennsle B Komekce, SBISIOTCS
00s13aTeIbHBIMU U JIOJDKHBI OBITH BHEAPCHBI B
IIpencraButenscTBe B KbIpreizcTane.

1.2. Omnpenenenus

YacTo ucronb3yemMble TEpPMUHBL

KPKA - »t0 IlpencraBurensctBo AO «KPKA,
n.1., HoBo mecto» B Keipreizcraney.

[IpencraButens kommammu KPKA - 310
MEIUIMHCKUM MIpEeICTaBUTED u/unu
nmpeAcTaBuTeN 1o paboTe ¢ anTeKamu,
NpeACcTaBUTeNb MO padoTe C  KIFOYEBBIMHU
KIIMEHTaMH W JI000H JIpyroil  COTPYIHHK

kommannu KPKA, npoasurarommii mpoayKIuio
KOMITAHWH  CIICIIHAIUCTaM  3JIPaBOOXPAHCHUSI,
OpTaHM3aANUSIM 3IPaBOOXPaHECHHUS WA
MalUEHTCKUM OPTaHU3aIHsIM.

Kooexc o3Hauaer Kodexc OeamenvHocmu
xomnanuu KPKA no npoosusicenuio npodykyuu;
IIpenapar O3HayaeT JIEKapCTBEHHbBIE
MIperaparsl;
IIpumeHumbIe
HallMOHANTBbHBIE 3aKOHBI W  IOCTAHOBJICHHSI,
OTpacjeBble  KOACKCHI M PYKOBOJICTBA,
OTHOCSINMECS K MPOJBIKEHUIO JIEKAPCTBEHHBIX
npenaparoB (3akoH Keipreizckoit PecmyOmukm
ot 2 aBrycra 2017 roma Ne 165 O6 oOpanieHun
JIEKapCTBEHHBIX CpeNCTB (B pepakinu 3akoHa KP
or 3 mas 2018 roma N 44); IloctaHoBieHHE
[IpaButenscTBa Koipreizckoit PecnyOmuku 00
yTBepxkAeHnn TexHudeckoro permamenra «O
0e30MacHOCTH JIEKApCTBEHHBIX CPEACTB IS
MEIUIIMHCKOTO TIpUMEHEHs» oT 6 ampens 2011
roga Ne 137) u BHyTpeHHHE MpaBUiIa KOMIIAHUN
KPKA(t.e. Komekc TmOBeACHHS KOMITAHHH
KPKA, ITpaBuna npenynpexIeHus, BbISBICHHUS
Y paccie0OBaHus MOIIEHHHYECTBA, U T.1T).

npaBuJjia O3HA4YarT

Y4YacTHUKH CHCTEMBI 31PaBOOXPAHEHHS — 3TO
CHEIMATTUCTHl 3/IPaBOOXPAHEHHS, OpPTaHWU3ALUU
3paBOOXpPAHEHHS, IMAIMEHTHl W TMAIeHTCKHE
OpraHM3alliyd. OTOT TEPMUH TAaKKE BKIHOYAET
T000€ JIpyroe JUI0 UK OPTaHNU3aIHI0, KOTOPHIE
Y4acTBYIOT B PETrYJIHpPOBaHHUH, YTBEPXKIECHUH,
KOHTpOJIE WJIM  TIOCTaBKE  JIEKAPCTBEHHBIX
IpenapaToB WIH KOTOpBIE NepeatoT
nH(OPMAIMIO O JIEKAPCTBEHHBIX IIpernaparax B
cBoeil  mpo(eCcCHOHATIBHOM  AEATEIHbHOCTH
(HampuMep, MEOUIMHCKUA KYpPHAIHCT, HO
HCKIII0Yast IIpeCTaBUTENEH KOMITaHUH)
CHEIMAINCTaM 3/IpaBOOXPAHEHUS,

promote products, or give information about
products.

The principles set forth in the Code are
mandatory and shall be implemented by

the Representative office.

1.2. Definitions

Frequently used terms refer to the following:
Krka refers to Representative Office of KRKA,
d.d., Novo mesto in Kyrgyz Republic.

Krka’s representative refers to Krka’s medical,
and/or pharmacy representative, key account
representative and any other Krka employee
promoting products to healthcare professionals,
healthcare organisations or patient organisations.

The Code refers to Krka’s Code of Promotion.
Product refers to medicinal products.

Applicable rules refer to national laws and
regulations, industry codes and guidelines
relating to the promotion of medicinal products
(e.g. Law of the Kyrgyz Republic No. 165 of
August 2, 2017 On circulation of medicines
(version of the law No. 44 of May 3, 2018);
Resolution of the government of the Kyrgyz
Republic on approval of the Technical
regulations "on the safety of medicines for
medicals" dated April 6, 2011 No. 137) and
internal rules of KRKA Group (e.g. the Krka’s
Code of Conduct, Rules on fraud prevention,
detection and investigation, etc.).

Healthcare Community refers to healthcare
professionals, healthcare organisations, patients
and patient organisations. The term also includes
any other persons or oganizationsation that is
involved in the regulation, approval, control or
supply of medicines, or that communicates
about medicines in a professional capacity (e.g.
a medical journalist, but excluding company
representatives) to healthcare professionals,
healthcare organisations or patient organisations.




OpraHu3alHsiIM 30paBOOXpaHEHUS 170171
MAIUEHTCKUM OpraHU3alUsIM.

Crnenmnamucr 3apasooxpanennss (C3) — 310
¢u3nueckoe UL, KOTOPOE SBISETCS BPadoM,
IPYTUM METUITHCKAM pabOTHHKOM,
pabOTHUKOM CTOMATOJIOTHYECKOM,
(hapMareBTHUIECKOM HITH CECTPUHCKON cep, it
mo0oe Jpyroe IJMIO, KOTOPOE HMEET IpPaBo
Ha3HA4YaTh, OTIYCKATh, MOKYIaTh, IOCTABIATS,
PEKOMEHIOBATh HIIH IPUMEHSATH JICKAPCTBEHHBIN

mpemnapar. Onpenenenue «CTICITUAITUACT
3IpaBOOXpaHEHUD» O3HaudaeT: (i) MODKHOCTHOE
JUI0 WIH COTPYJHUKA TOCYJapCTBEHHOIO

opraHa WIA JApYyrod OpraHu3anuy, KOTOpbIE
MOTYT Ha3HayaTh, OTIYCKaTh, IOKYNaTh WU
MIPUMEHATh JIeKapCTBEHHBbIE Tpemapartbl  (ii)
COTpyIHHKa  (hapMaleBTUYECKOW KOMIIaHUH,
OCHOBHAsl JIESITEIBHOCTE KOTOPOTO  SIBJISICTCS
NpakTHKa  CHEeNHaliCTa  3APaBOOXPAHCHHUS.
Omnpenenenue «CHEMUATUCT 3PaBOOXPAHEHHS»
HE O3HAuyaeT COTPyJHMKA (apMaleBTUUECKON
KOMITAaHWH,  ONTOBOW  OpraHU3alluk WU
TUCTPUOBIOTOPA JIEKAPCTBEHHBIX IIPETIApaToB.

Opranmsanus 3apasooxpanerusi (O3) — sto
opuandeckoe numo, (i) KoTtopoe SABISIETCS
MEJUIIMHCKUM WM HAyYHBIM YUYPEKICHUECM
(HEe3aBUCUMO oT FOPUIMYECKOM u
OpPTraHU3allMOHHOW  CTPYKTYpHI),  Hampumep,
00JIbHMIIA, KIWHUKA, (OHJ, YHHBEPCUTET WJIH
Ipyroe ydeOHOE 3aBeJCHHE WM Hay4dHOE
obmiectBo mim (ii) yepe3 KOTOpPOE OJWH HITU
HECKOJIbKO  CTICIHATUCTOB  3[PABOOXPAHCHUS
OKa3bIBAIOT MEAUIIMHCKHUE yCeIyrd. Onpeerenue
«OpTraHu3aIysl 3[PABOOXPAHEHUS» HE BKIIOYACT
OINITOBYIO OPraHW3aluio, JUCTPUOBIOTOpA HIIH
0I00HOT0 KOMMEPUYECKOT'0 MOCPEIHHUKA.
IManuenTckas OpraHu3anus O3Ha4YaeT
HEKOMMEPUYECKYIO OpraHu3aIuio,
OpPUEHTHPOBAHHYIO Ha MAIIMEHTOB U B OCHOBHOM
COCTOSIIYF0 W3 TAlMeHTOB  W/WIKM  JIHI,
OCYIIECTBISIONIMX YXOJ 32 HHMH, KOTOpPBIE
MIPEJICTABISIFOT H/UIH MOIIEPKUBAIOT
MOTPEOHOCTH [TAIIHEHTOB n/nnmn JINII,
OCYIIECTBJISIONIMX YXOJ 38 HUMHU.
I[IpoaBu:keHne/pexjiaMa 03Ha4aeT MapKETHHT

JICKApCTBCHHBIX IperapaTros, BKIIIOT-IaIOH_II/Iﬁ
mo0yio  ¢GopMy TIPSIMOTO  TIPEIOCTaBICHUS
nH(pOopMaIuu MEIUIIMHCKIMHA
MPEICTaBUTEISAMH, MPOBEICHUE OIIPOCOB
HaceJIeHusl, a HUMEHHO:

(a) mpencTaBiATH IOJHYIO W JOCTOBEPHYIO
WHPOPMALIMIO O JIEKAPCTBEHHBIX CPEACTBaX A
ux 0e30macHOro UCIONB30BaHUS  JUIS
CTICIIHAJINCTOB 3paBOOXPAHEHHS,

Healthcare professional (HCP) refers to a
natural person who is a doctor, a member of
medical, dental, pharmacy, or nursing
professions, or any other person who may
prescribe, dispense, purchase, supply,
recommend, or administer a medicinal product.
The definition ‘healthcare professional’ refers
to: (i) an official or employee of a governmental
agency or and organization that may prescribe,
dispense, purchase or administer medicinal
products, (i) an employee of a pharmaceutical
company whose primary occupation is that of a
practicing healthcare professional. The
definition of a healthcare professional does not
refer to an employee of a pharmaceutical
company, a wholesaler, or a distributor of
medicinal products.

Healthcare organization (HCO) refers to an
entity (i) that is a healthcare, medical or
scientific association organization (irrespective
of the legal organizational form), e.g. a hospital,
clinic, foundation, university, or other teaching
institution or learned society or (ii) through
which one or more healthcare professionals
provide healthcare services. The definition of a
healthcare organization does not include a
wholesaler, distributor, and similar commercial
intermediary.

Patient organisation refers to a not-for-profit
organisation that is patient-focused and mainly
composed of patients and/or caregivers that
represent and/or support the needs of patients
and/or caregivers.

Promotion/Promotional refers to marketing of
medicinal products that includes any form of
door-to-door information, canvassing activity,
in particular:

(a) Provide full and reliable information about
medicines for safe use for health professionals,




(b) Bu3uTH MpencraBureneit komnannn KPKA k
CHEHAINCTAM 3JIpaBOOXPAHCHUS,
(©) MPEIOCTaBICHUE 00pa3sIos,
(d) opranuzamms  TpOpECCHOHANBHBIX W
PEKIaMHBIX ~ MEpONPHATHH ¢ y4acTHeM
CTECIHATUCTOR 3JIpaBOOXPaAHEHUSI,
() npemocrtaBieHWE ~— MONACPKKH  W/WIH
CTIIOHCOPCTBO HAYYHBIX KOHIPECCOB H JIPYTHX
PO ECCHOHANBHBIX MEPOIPUATHH C Y4acTHEM
CIELUAIUCTOB 3paBOOXPaHEHHUS,
(f) mommepkka  ydyacTHs — CHCLMAIKMCTOB
3[[PaBOOXpAHEHUs] B HAYYHBIX KOHTpeccax H B
JpyTUX IpodeccHoHaTbHBIX MEPOIIPHUSTHSIX.

Pexnamublii MaTepuan — mo0oil MaTepuai B
meyatHO  Qopme  (Opomropa,  JTHCTOBKA,
pacchuUika W T.O.) WM DIEKTPOHHOW (opme
(mpe3eHTanyst, BUACO, €-OpOIIIopa, e-pacChliika 1
T.1.), TpeIHa3HAYeHHBIH M MPOJBMKEHHUS
MPOAYKLHH.
Pexnamubiii  Matepuai
WHPOPMALIUIO 0 npemnapare, ero
TEpaleBTUYECKOM  NPUMEHEHUH M €ro
KJIMHUYECKOM OIBITE, a TaKKe CPaBHEHUS C
JOPYTUMH CIIOCOOaMH JICUCHUSI.
Marepuan TaKxKe MOKET BKJIIOYaTh
nHGOPMALIUIO O LIEHE U BO3MEILEHUH TIpenapara.
1.3. OO0uue NPUHIMIBI
1.3.1. OcHoBHBIE
B3auMOJAeHCTBUSA
CIIeIHAJTUCTAMH 31PABOOXPaHECHUSA

MOXET BKJIFOYaThb

NMPUHIUIIBI
KOMIIaAaHUH co

B coorBeTcTBUM ¢ Muccuer kommannu KPKA —
«Bo wms  3mopoBoro  obOpasza  KH3HH»
B3alMOJICIICTBUE KOMITaHUH KPKA co
CHEIMATUCTAMU 3IPABOOXPAHCHHUS JJOJKHO OBITh
HaIpaBIIEHO Ha ITPUHECEHUE TOJIB3HI MAIUEeHTaM,
COBEPIIICHCTBOBaHNE MEAWIIMHCKOMN MPAKTUKU U
CTUMYJIMPOBAHHE pacnpocTpaHeHHS
MEIULIMHCKUX 3HaHUHI u OIIBITA.
B3aumogeiicTBre HampaBIeHO Ha MPOJIBUKCHUC
MpenaparoB M O3HAKOMJICHHE CIEIIHAINCTOB
3IpaBOOXpaHEHUS c TEPaneBTUYCCKUMHU
TpyNIIaMH, JIEKAPCTBEHHBIMH  IIperapaTaMu,
CBOWCTBAMHM U TIOKAa3aHHSIMH [OCPEACTBOM
MPEeIOCTaBICHUS HMH(POPMALMKM HAYYHOI'O U
00y4aroIero xapaxkrepa.

KPKA obOecreynuBaeT CIICIMAJINCTOB
3IPAaBOOXPAHEHHUS AKTyaJIbHBIMH  HAyYHBIMHU
MEIULMHCKUMU 5 (hapMareBTHYECKUMHU
3HAHUSMHU W aKTyaIbHOH  OOBEKTUBHOMU
nHpopMalmeil o mpemapaTax H crocobax
JICYCHUS, WU TOJIICPKUBACT JIFOOBIE TMOM00HEIE
YCHITUS u aKTHUBHOCTH B cepe
3JIPaBOOXPaHEHUs, PEAOCTABIISAS CIICIUATNCTAM

(b) Calls of Krka’s representatives on healthcare
professionals,

(c) Supply of samples,

(d) Organisation of professional and
promotional meetings attended by healthcare
professional

(e) Support and/or sponsorship of scientific
congresses and other professional meetings for
healthcare professionals,

)] Support of healthcare professional
attendance at scientific congresses and other
professional meetings.

Promotional material refers to any material in
a hard copy (brochure, leaflet, mailing, etc.) or
electronic form (presentation, video, e-brochure,
e-mailing, etc.) intended for the promotion of a
product(s).

The promotional material may include
information about the product, its therapeutic
use, information about clinical experiences with
the product, and comparisons with other
treatment options.
It may also include information about the price
and reimbursement of the product.
1.3.  General principles

1.3.1. The basis of interaction with

healthcare professionals

In accordance with Krka’s mission ‘Living a
healthy life’, Krka’s relationship with healthcare
professionals is intended to benefit patients, to
advance the practice of medicine and promote
dissemination of medical knowledge and
experience.

Interactions are focused on promoting to and
informing healthcare professionals about
therapeutic areas, products, features, indications
providing scientific and educational information.

Krka provides healthcare professionals with the
latest up-to-date scientific medical and
pharmaceutical knowledge and with up-to-date
objective information on products and treatment
options and supports any such efforts and
activities of healthcare society thus giving
healthcare professionals an adequate basis for
confident decisions about the best treatment




3PAaBOOXPAHCHHUS COOTBETCTBYIOIIUE JTaHHBIC
JUI TPHUHATHS pelleHHs 00 ONTUMabHOM
croco0e JIeUeHUsI TTaIUCHTOR.

He momyckaetcs mpeyiaraTh Win NPEIOCTaBIATh
YTO-TN00 TaKUM O0pa3oM WM Ha YCIOBHSX,
KOTOpBIE MOTJIH OBl HEHAICKAIUM 00pa3oM
MOBJIUATH Ha HE3aBHCHUMOC TMPHHSATHE PEIICHUS
CTECIUAIUCTOM 3JIPABOOXPAHCHUSI.

He nomnyckaeTcs npemiarath WiH MPETOCTaBIATh
(maxe B ciydae 3ampoca) CICHUAIHCTaM
3IpaBOOXpaHCHUS (UHAHCOBYIO BBITOJY WA
BO3HArpakIaeHWe B  JIO00OH  ¢dopme  3a
Ha3HA4YCHHE, PEKOMEH/IAIINIO, MOKYTIKY,
MMOCTAaBKYy WJIM MPUMEHEHHE TPENapaToB, WIH 3a
obelaHue TMpoAOKAThL Jelarh d3TO0 U B
Oymymiem.

HpeILCTaBI/ITeHLCTBO YBaXa€T HE3aBUCUMOCTDH
CHCIMAIUCTOB  3APAaBOOXpPAaHCHHS M HE
OKa3bIBAaCT BIUSHHUSA HA B3aMMOOTHOIICHUS |
JIOBEpPHUE, CYIIECTBYIOIIUE MEXKIYy HAMH U HUX
INIallUCHTAMMU.

1.3.2. Haane:xainiee npuMeHeHHE
[IponBmxenue JIOJDKHO CII0COOCTBOBATH
HaJIeKalEeMy MPUMEHEHHUIO JIEKApCTBEHHBIX
MpenapaToB MIOCPENICTBOM 00BEKTHUBHOIO
MPEACTABICHUS JTAaHHBIX 0 HUX oe3
MIPEYBEIINYCHUS UX CBOWCTB M B COOTBETCTBHUU C
YTBEPKACHHOM B cTpaHe OO6meit
XapaKTEPUCTUKONW JIEKAPCTBEHHOTO Ipernapara.
Uro06sl moctrub 3TOTO, TpencraButenu KPKA
HCTIONB3YIOT TOJIBKO YTBEP>KICHHBIE
JEHCTBYIOLINE CTaHAAPTU3UPOBAHHBIC
pEKJIaMHBIE MaTepualibl JJi1 MPOABUTAEMBIX
MIpEnapaToB U TEPAMEBTUUCCKUX TPYIIIL.
JononHuTEIRHO, OHHU MOTYT TaKKe
NpeAoCTaBIATh MHCTPYKLMIO IO MEAUIIMHCKOMY
MPUMEHEHUI0 TI0 TMPOJBUTAEMBIM TMpenaparam

UL BCEX  NPOJBHIaeMbIX  IpernapaToB

(o0s3aTenbHO MO 3ampocy  CHEHaIHucTa

3JpaBOOXPAHEHHS).

1.4. CraHaapThl NPOABHKEHUS
NpenaparoB

[IpencTaBUTENBCTBO — COOMIOTACT  ITUYECKHE

CTaHIApThl W  TPHHIMIB  PO3PAYHOCTH

vH(pOpMaIllMd HAa BCEX JTamax MPOABIKEHUS

mnpenaparos. HpO,Z[BI/I)KCHI/IC JOJIDKHO OBITh
00BEKTHUBHBLIM nu C6aJ'IaHCI/IpOBaHHLIM.
Pexmamusie Marcpualibl JOJI’)KHBI OBITE

JIOCTATOYHO TIOJIHBIMH, YTOOBI y WX ajpecara
MOTJIO CPOPMHPOBATHECS COOCTBEHHOE MHEHHE.
OHU HE MOJDKHBI BBOJIWTH B 3a0NIyKICHHE U

JIOJDKHBI  CITOCOOCTBOBATh  PAMOHAIEHOMY
MPUMEHCHUIO JICKapCTBEHHOI'O Ipemapara 0e3
MIpeyBeTHYEHHH u MIPEBOCXO/ICTBA.

options that are in favour of and to the benefit of
the patients.

Nothing may be offered or provided in a manner
or under condition that would inappropriately
influence a healthcare professional’s independent
decisions.

No financial benefit or benefit-in-kind may be
offered or provided (even if asked for) to a
healthcare professional in exchange for
prescribing, recommending, purchasing,
supplying or administering products, or for a
commitment to continue to do so.

The Representative Office  respects the
independence of healthcare professionals and
does not interfere with the relationship and trust
that exists between patients and their healthcare
professionals.

1.3.2.  Appropriate use
Promotion should encourage an appropriate use
of products by presenting them objectively,
without exaggerating their properties, and in
accordance with the approved national Summary
of Product Characteristics (SmPC).

In order to achieve this, Krka's representatives
only use approved  up-to-authorization
promotional materials for the products and
therapeutic areas they promote.

Additionally, they can also present Summary of
Product Characteristics (SmPC) for all products
in promotion (mandatory if requested by a
healthcare professional).

1.4, Standards of promotion

The Representative office maintains ethical
standards and transparency in promotion at all
times. Promotion must be objective and balanced.

Promotional materials should be sufficiently
complete to enable the recipient to form their own
opinion.

They must not be misleading and must encourage
the rational use of medicinal products, without
exaggerations and superlatives. Promotion must
never bring discredit upon, or reduce confidence




[IponBmxenue HUKOT/Aa HE JTOJKHO
TUCKPETUTHPOBATh WM CHHUXKATh YPOBEHBb
noepusi k Kommanuu u ¢dapmaneBTHYeCKON
MIPOMBIIUICHHOCTH B I[EJIOM.

B mpomecce mnpomBumkeHHs Bcerga CleAyeT
YUHATHIBATh OCOOBIA XapakTep IpemapaToB u
npoecCuoHaIbHOE TIOJI0KESHHUE TIONTydaTes(eil)
napopmarmu. [IpoaBmkenne HUKOTZIA HE
JOJHKHO TIPUBOJIUTE K IPUIHHEHUIO Bpea.

1.5. TpancmapeHTHOCTH MPOABUKEHHSA
HedarenbHOCTh IIpencraBuTtenscTBa o
MPOABMKCHUIO HE JOJKHA OBITH CKPBITOM.
[IpencraBuTenscTBa OCO3HaeT BaYKHOCTh
TPaHCIAPEHTHOCTH B OTHOLICHHUSX u
B3auMozeucTBusx  Mexay Kommanwedl wu

y4aCTHUKAMHU cephl 3/IpaBOOXPaHEHUSL.
C yuerom oartoro, KPKA roroBa packpbITh

uHpopmammio 0  mepegade  LEHHOCTEH
CIeHaINCTaM 3paBOOXPaHEHMUS,
OpraHu3alusim 3PaBOOXPaHEHUS 17§

MalUEHTCKUM OpraHU3allusIM B COOTBETCTBUU C
NPUHATHIMU CTaHIAPTaMHU.
1.6. JlekapcTBeHHbIE MpenapaThl
1.6.1. IIponBuraemble NpenaparTsl
ITIponsuxeHuto nojJieKat TOJILKO
3apETUCTPUPOBAHHBIC JIEKAPCTBEHHBIE
Hpenaparsl. JlexapcTBeHHBIE TIpernapaTbl
MIPOJIBUTAIOTCS TOJBKO B paMKaxX YTBEPXKIECHHBIX
MOKa3aHUH K  OPUMEHEHHI0 U JIPYTuX
0COOCHHOCTEH, MEPEUNCICHHBIX B
YTBEPKJIECHHON O6meit XapaKTEPUCTHKE
JIEKQpCTBEHHOI'O MIpenapara.
PaunonansHOE NpUMEHEHUE JIEKAPCTBEHHBIX
MIpernapaToB IIPOJIBUTAETCS IIOCPEJICTBOM
OOBEKTUBHOTO TMPEACTABICHUS JIAaHHBIX, HE
MIpEeyBEINYNBAs X OCOOCHHOCTEH.
1.7. eneBas aynuropus
1.7.1. CroenuaaucTsl 3IPaBOOXPAHEHUS
[IponBmkeHne penenTypHbIX JIEKapCTBEHHBIX
IpenapaToB HaIpaBJICHO TOJIBKO Ha
CIEIUATUCTOB 3/IpaBOOXPAHEHUH, a
MIPOJBM)KEHNE JPYTOil MPOAYKIMH HANpaBIeHO
Ha CHEUUAINCTOB 3/IPaBOOXPAHECHHUSI, HIUPOKYIO
0O0IIECTBEHHOCTh MJIM MAIlUEHTOB.
JloOb1e JTaHHbIE 0 CHEIUATUCTAX
3IpaBOOXpAHEHHSA, TOJYYeHHbIE B  XOJe
MIPOJBM)KEHUS TPENapaToB, PaCCMaTPUBAIOTCS B
COOTBETCTBHUHM C TIPUMEHHUMBIMH TIpaBWJIaMH,
KaCaloIMMHUCS 3alUTHl IEPCOHATBHBIX JaHHBIX.
Paccpuiky, DNEKTPOHHBIE COOOIICHHS VUM
mo0Oble Apyrue COOOIIEHUs] KaKk MHCTPYMEHTHI
HNPOJBWKECHHSI  MPENapaToB,  HAIMPaBISAIOTCS
TOJIBKO TeM MOJIY4aTEIIsIM, KOTOpBIE
MIPEIBAPUTENIBHO JaJi COINIacCHE Ha MOJIY4YEeHHE

in the Company and in the pharmaceutical
industry in general.

Promotion must always authorized specific
nature of products and the professional standing
of the recipient(s). Promotion must never be done
in a way likely to cause offence.

1.5.  Transparency of promotion

The Representative office does not do any form
of disguised promotion.

The Representative office recognises the
importance of transparency in relations and
interactions between the Company and the
healthcare community.

Accordingly, Krka discloses value transfers to
healthcare professionals, healthcare
organisations, and patient organisations in
accordance with the adopted standards.

1.6.  Products
1.6.1. Promoted products
Only products with granted marketing

authorisations can be promoted. Products are
promoted only within the scope of approved
indications and other particulars listed in the
approved Summary of Product Characteristics.

Rational use of products is promoted by
presenting the products objectively and without
exaggerating their properties.

1.7. Audience

1.7.1. Healthcare professionals
Promotion of prescription-only  medicinal
products is aimed at healthcare professionals
only, and promotion of other products is aimed at
healthcare professionals and general public or
patients.

Any data on healthcare professionals acquired
during promotional activities are handled in
accordance with applicable rules relating to
personal data protection.

Mailings, e-mails or other messages as part of
promotional activities can be sent only to
recipients who have given their prior consent or
upon their request.




TakuX COOOIICHWH WM 10 WX 3aIpocy.
[lomygaTenn Moryt B m00O€ BpeMsi OTO3BaTh
CBOC cCoOIJIacHMe€ Ha JallbHEHIee MOIyYCHUE
COOOIEHUH, W OHU OyayT HEMEIJICHHO
HCKJIFOYCHBI M3 CIMCKAa ITOCTOSIHHBIX aJpecaToB
Kommanun.

Hx cooTBEeTCTByIOIINE MNEPCOHANBHBIC TAaHHBIC

(ampeca  PNMEKTPOHHOM  MOYTHL,  HOMeEpa
TeneOHOB) OYIyT yOaICHBI.
[oanepkka y4acTHs CICLIUAINCTOB

3IpaBOOXpaHEHUs] B Hay4yHBIX KOHTpeccax H
IpYruX Tpo(EecCHOHATBHBIX  MEpONPUSTHIX,
OpPTaHU3yeMbIX TpPETbEeH CTOPOHOH, MOXKET
00€eCTeYnBaThCS TOJIBKO 10 TPEABAPUTEIEHOMY
3ampoCy CIIEIHAINCTa 3IpaBOOXPAHECHUSL.
[TpencTaBuTETHCTBO rapaHTHpPYET, qTO
WHPOpPMALIUS W MaTepHajbl, MOJIrOTOBICHHBIE
TOJNIBKO JUIS CHELUUAIMCTOB 3/PaBOOXPaHEHHS
W/WIH pa3MelIeHHbIE B COLMAIBHBIX CETSAX WU
MO IPYTUM KaHallaM CBS3H, HE TepelaloTcs U He
PacKpBIBaIOTCS IIHUPOKOH 0OLIECTBEHHOCTH.
1.7.2. OO0 ecTBEHHOCTh
NanuEeHTbI
B cootBercTBHMM ¢ Hamell muccued «Bo mms
3m0poBoro obpasza skm3Hm», KPKA wmoxer
o0ecrieunBaTh MOJIEPIKKY Pa3IUYHBIX
nporpamMM OOy4YeHUs, MPOBOAMMBIX C LENBIO
YIIOBJIETBOPEHHUS  pacTymied  MOTpeOHOCTH
oOmiecTBa B  HaydyHOH HWHPOpPMALUMH |
TIOBBIIICHUST OCBEIOMJICHHOCTH 0OIIecTBa o
3[paBOOXpaHEHHH, TPOPHIAKTHKE 3200IeBaHH,
MpHU3HAKaX M CUMITOMax 3a0oJieBaHUH U O
JNOCTYNHBIX ~ METOJax  JiedeHus.  Takue
aKTHBHOCTH ¥ TPOTPaMMbl OpPTraHH3YIOTCS H
MPOBOJSTCS B COOTBETCTBUM C  BBICOKHMH
CTaHIApTaMU U TOJAJEPKUBAIOT BAXHYIO POJIb
MEIUIMHCKUX  opraHm3anuii. MHpopmarms,
npejcTaBIsieMas IIUPOKOH  OOIIECTBEHHOCTH,
MOXET HOCHUTH OOIIWI XapakTep, Hampumep,
uHpopManusi 00 ompeneneHHOM 3a00JieBaHMU,
MO3TOMY OHa JIOJKHA OBITh OOBEKTUBHOU U HE
JIOJKHA BBOJTUTH B 320y K/ICHUE UK COJIEPIKATH
T000#1 PIIEMEHT TPOJIBIIKEHHS TIPENapaToB.

HJIH

B paMkax TaKkoi KOMMYHUKALWY,
[IpencraBUTenbCcTBO ~ MOXKET — MPEJOCTABHTH
LIIMPOKOH OOIIECTBEHHOCTH WM TNalUeHTaM
JUCTOBKM U  OpoOIIIOpel HE  PEKIAMHOTO
XapakTepa, cojaepkaimue WHPOpPMAIHUI O
3a005eBaHuUAX, COCO0ax JIEYEHUSI U 370POBBE.
Bes  undopmanms, — mpeiacraBieHHas B
OpolIropax, He UMEET PEKIAMHOI0 Xapakrepa U
HE  COINEPKUT  Ha3BaHUH  peLENTYypPHBIX
JICKAPCTBEHHBIX MPENapaToB.

Recipients can at any time withdraw their
consent, and they will be immediately withdrawn
from all the mailing lists of the Company.

Their respective personal data (e-mail addresses,
mobile phone numbers) will be deleted.

Attendance of healthcare professionals at
scientific congresses and other professional
events organised by a third party can be supported
only upon a prior request of a healthcare
professional for such support.

The Representative office assures that
information and materials prepared for healthcare
professionals only and/or shared on social media
or through other channels of communication are
not forwarded or shared with general public.

1.7.2. General public or patients

In accordance with our mission ‘Living a healthy
life’, Krka can support educational programes
conducted to satisfy increasing demands of the
community for scientific information and
increase  public  knowledge  concerning
healthcare, prevention of diseases, signs and
symptoms of diseases, and available methods of
treatment. Such activities and programes are
designed and implemented in accordance with
the highest standards, and support the role of
healthcare providers. Information for the
common public can be very general, about a
certain disease. It must be objective, not
misleading, and void of any elements of
prescription-only medicinal product promotion.

Within the scope of such communication, the
Representative office may provide the common
public or patients with general leaflets and
brochures containing information on diseases,
treatment and health. The information presented
in brochures is non-promotional and no names of
prescription-only medicinal products are given.
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B cimyuae 3ampocoB, ToOCTymarmommx — OT
obmecTBeHHOCTH  (TAITMEHTOB) B azapec
[IpencraBUTENLCTBA 110 JTUYHBIM MEAUIMHCKAM
BOIIPOCAM, naetcst peKoMeHnaus
MPOKOHCYIBTHPOBATHCS  CO  CIEIMATHCTOM
3I[PaBOOXPAHCHHUSI. [IpencraBuTenHCTBO
MPEIOCTABIISAET TOJHLKO HH(MOPMAIUIO O CBOMX
npernapaTax v uX MpaBUILHOM PUMECHEHHH.

1.8. PexjiaMHbIe MaTepHaJIbl
PeknamMubie  MaTepuaisbl, BKIIFOYas WX
coJiepKaHue U rpaUUECKUE HIEMEHTHI, TOJKHBI
OBITH ITOATOTOBJIEHBI TAKMM 00pa3oM, YTOOBI HE
coJiepKaTh HUKAKWX HESICHOCTEW O Tpernapare,
JepiKaTelie PEerucTPallioOHHOTO yI0CTOBEPEHHUS
WA TIPOM3BOJIUTENE, U HE JOJDKHBI MOBTOPATH

OJICMCHTOB, HCIOJIb3YEMBIX ApyrumMu
KOMIIaHHAMMU.

Bce PEKIIaMHBIC MaTepualbl JOJIXKHBI
COOTBCTCTBOBATH 3aKOHOAATCIbHBIM

TpeOOBaHUSIM B  OTHOLICHWM JaHHBIX U3
JEUCTBYIOLIEH MHCTPYKLUU IO MEAULMHCKOMY
NPUMEHEHUIO  JIGKAPCTBEHHOTO  IIpemapara,
BKJIIOYast JaHHBIC 0 Jepxarene
PETUCTPALIMOHHOTO YOCTOBEPEHHUSL.

Ha Bcex pexnamMHBIX WIN IpYyrux MaTepHuaiax,
HazBaHue Kommanum MAOMKHO OBITH YETKO
MpeJCTaBJICHO  TOBapHBIM  3HAKOM  WIH
pasmemeno B OannHepe Kommanuu. Hapsny c
HazBaHneM Kommanum, Bce  peKIaMHbIE
MaTepHalbl JIOJKHBI TAKKe COJCPKATh MOHBINA
KOHTakTHbIN anpec IlpencraBurenbcTBa, WM
aapec  BeO-caifta,  couepXallero  Jpyrue
KOHTAKTHBIE IaHHBIE.

Bce peknamuble MaTepwansl u WHPOpMAIUsS
(6ynp TO meuarHble, MU(PPOBBIC HIH YCTHBIC)
JNOJDKHBL ~ OBITH  YETKUMH, pPa300pUMBBHIMH,
TOYHBIMH, aKTyaJIbHBIMU, COAIAHCHPOBAHHBIMH,
CTpaBeIJIMBBIMH U JOCTATOYHO MOJTHBIMH, YTOOBI
y HUX ajpecata MOMIO CPOPMHUPOBATHCA
cobctBeHHOe MHeHue. OHU HE JIOJDKHBI BBOJIUTD
B 3a0myXJIeHHE ¥ JOJDKHBI CIIOCOOCTBOBATH
palMOHAJIBHOMY IPUMEHEHUIO  IIPEnapaTros,
MPeCTaBIISIs 0o0beKTMBHO U 0e3
MpeyBeIMUCHHS.

PexnamHble ~ Marepuanbl, OTHOCSIIHECS K
mpernaparam, ux NPUMEHEHUIO u
(dapMakoTepaneBTHYECKUM TPYIIaM, JIOJKHBI
OBITh AaKTyalbHBIMH, HWMETh CCBUIKH, OBITH
KIMHUYECKH 3HAYUMBIMH, TOATOTOBICHHBIMUA B
COOTBETCTBMUM ¢  JeicTByromeir — OOmeit
XapaKTepUCTUKON JIEKApCTBEHHOTO Mperapara u
OTBEYaTh TPEOOBAHMAM NPUMEHUMBIX MPaBHII.
Pexnamupie CcOOOIIEHHST «BHE HHCTPYKIIHN
3aIlpelICHB.

nux

When individual members of the common public
(patients) address requests for advice on personal
medical matters to the Representative office, the
enquirer is advised to consult a healthcare
professional. The Representative office only
offers information about its products and the
proper use of its products.

1.8.  Promotional materials

Promotional materials, including their content
and graphics, are prepared in such a manner that
they do not induce ambiguity about the product,
the marketing authorisation holder or producer,
and do not imitate elements used by other
companies.

All promotional materials must meet at least
minimum legal requirements about data from
SmPC and/or Instructions for use, including data
about the marketing authorisation holder.

On all promotional or other materials, the
Company name must be presented as a clearly
visible Company logo or a Company banner. In
addition to the Company name, all promotional
materials must also contain a complete contact
address of the Representative office, or a website
address with other contact details.

All  promotional materials and information
(whether printed, digital or oral) must be clear,
legible, accurate, up-to-date, balanced, fair, and
sufficiently complete to enable the recipient to
form their own opinion. It must not be misleading
and must encourage the rational use of products
by presenting them objectively and without
exaggeration.

Promotional materials relating to products, their
uses and therapeutic areas must be up-to-date,
referenced, clinically relevant, prepared in
accordance with the current SmPC and compliant
with all applicable rules. ‘Off-label’ promotional
messages are prohibited.
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1.8.1. YrTBep:xaeHuUst " 000CHOBaHHE
MPOABHIKCHUSA
Wndopmanus, oObsiBieHHs U Tpaduyeckue
M300paKeHUsI  TOJDKHBI ~ OBITh  TOYHBIMH,
cOaTaHCHPOBAaHHBIMH, 00BEKTHBHBIMH u
JIOCTATOYHO TMOJIHBIMH, YTOOBI y WX ajpecara
MOTJIO ChOPMHUPOBATHCS COOCTBEHHOE MHEHHE O
TEepaNeBTHUCCKONH IIEHHOCTH JICKAPCTBEHHOTO
npemapara, 0 KOTOpOM wujaer pedb. OHU He

JOJDKHBI  BBOJIUTH B  3a0MyXKICHHE IyTEM
WCKKXEHUS, TPEyBEIUYEHUs, YPE3MEPHOTO
MMOMYEPKUBAHNS, WCKIIOUEHUs wH(pOpManuu

u/vuny Jioboro apyroro croco6a. OHH JTOJKHBI
OBITh OCHOBaHBl Ha TOCTEIHEH OIIGHKE BCEX
aKTyaJIbHBIX J0Ka3aTeJIhCTB M3 MEAMIIMHCKON U
Hay4HOH JINTEpaTypHl.

Heo6ocHoBaHHbIE TIPEYBENUYCHUSI U 3asBICHUS
TaKhe Kak «IIpHeM Tpernapara HE BBI3BIBACT
HEXENATeNIbHBIX PEaKIHi/TOKCHIHOCTH»  HITH
«HE BBI3BIBACT PHUCKA PA3BUTHSA 3aBUCHUMOCTI))
HEJb3s UCTIOIh30BATh.

Hcnons3zoBanue cjoBa «HOBBII» B
OTIPEJICIICHHON CTpaHE OTPAaHUYUBACTCS CPOKOM
B 2 TOZla C MOMEHTA PETUCTPAIINHU TIpenapara

Lutatel W3  MEOUUMHCKON W  HAyYHOH
JUTEPATYphl WIM U3 JUYHONH KOMMYHHUKAITUH
JNOJDKHBI  WCTIONB30BAaThCA  aKKypaTHo  (3a
WCKITIOYCHWEM  CllydaeB, Koria TpeOyercs
ajanTtanys Wid MOAu(UKaIMs Ui TOTO, YTOOBI
NpUBECTU B  COOTBETCTBUE C  JAPYTUMHU
NPUMEHUMBIMHU TPAaBUJIAMH — B TaKOM Cllydae
ClIelyeT 4YeTKO YyKa3aTh, 4YTO IHUTaTa Oblua
aJanTpoBaHa W/WIM MOAM(UIMPOBaHA), CO
CCBUIKOW HA UCTOYHUK JTAHHBIX.
CchUIKH Ha UCTIONIB3YyEMYIO JIUTEPATypy CleayeT
MIPaBUIIBHO ohopMIIATS. Kommanust
NPEAOCTaBIAECT COOTBETCTBYIOLIYIO JIUTEPATYPY
WM HeonmyOIMKoBaHHBIe NaHHBIE ([laHHBIE U3
apxuBa) TOJNBKO €CIM J3TO  pa3perieHo
HallMOHAIbHBIM 3aKOHOJATENIbCTBOM, KOTJIa OHU
TpeOYIOTCS CeNUAINCTAaM 3IPaBOOXPaHEHNs, 110
epBoMy TpeOOBaHHWIO, B JAPYTrUX CIydasx
WCTIONB3YIOTCS TONBKO fAaHHble u3 OOrmen
XapaKTEPUCTUKU JIEKAPCTBEHHOI'O Mpernapara.
1.8.2. CpaBHeHnne ¢  JIpyrumMu
JIeKapCTBEHHBIMH NpenapaTaMu
Ecmm pu TIPOJIBIKEHUHT MIpernapaToB
WCTIONB3YIOTCSL ~ CPaBHEHUS €  JIPYTHMHU
JIEKQpCTBEHHBIMU IpernapaTaMu, 3TH CPaBHEHUS
JOJKHBI ~ OCHOBBIBATBCA HA  OINPEIECIICHHBIX
JAHHBIX M COOTBETCTBOBAaTh MHCTPYKLMSIM IO
MEIULUMHCKOMY  IPUMEHEHHIO  JUIsl  BCEX
VOOMSIHYTBIX ~ mpenapaTtoB.  Hcmonb3yembie

1.8.1 Declarations and substantiation of
promotion
Information,  declarations and  graphic
representations must be accurate, balanced, fair,
objective and sufficiently complete to enable the
recipients to form their own opinion of the
therapeutic value of the product concerned. They
must not mislead by distortion, exaggeration,
undue emphasis, omission, or in any other way.
They must be based on an up-to-date evaluation
of all relevant evidence from medical and
scientific literature.

Unsubstantiated superlatives, declarations like
‘product causes no adverse reactions/toxic
hazards’ or ‘risks of addiction/dependency’ must
not be used.

The term ‘new’ in relation to product in
Kyrgyzstan is limited to a period of 2 years from
the date of registration.

Quotations from medical and scientific literature
or from personal communications must be
faithfully reproduced (except where adaptation or
modification is required in order to comply with
any other applicable rules, in which case it must
be clearly stated that the quotation has been
adapted and/or modified) and the precise sources
identified.

References to the literature used in promotion
must be clearly stated. The Company will provide
corresponding literature or unpublished data
(‘Data on file’) if so permitted by national
legislation, whenever required from healthcare
professionals, promptly upon request, otherwise
only data from SmPC are used.

1.8.2. Comparisons with other

products

If comparisons with other products are made in
promotion, such comparisons must be based on
relevant data and in accordance with SmPCs of
all the products mentioned.
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CPaBHHUTEIBHBIC  JIJAaHHBIE  JIOJDKHBI  OBITh
00BEKTHBHBIMH, OCHOBaHHBIMH Ha (akTax, co
CCBUIKOW HA MCTOYHUK JNaHHBIX. [y cpaBHEHUS
CJIEIyeT WCIOJIb30BaTh TOJNBKO aKTyalbHbBIC,
CYIIECTBCHHbIC aCIEKThl, KOTOpbIE MOXKHO
MPOBEpUTh. Pe3ynmbTaThl CpaBHEHUS CIEIyeT
MPEICTaBUTh 0€3 MCKAXKCHHS JAHHBIX M TaKUM

obpazoM, 4dYTOOBI OHH HE BBOOWIM B
3a0IyXKIeHNE.
1.8.3. YTBep:knenune PeKJIaMHBIX
MAaTepHajIoB
PeximamMubple  MaTepmanbl  TPOBEPSIIOTCS U

YTBEPKAAIOTCS PYKOBOJUTEISIMH Ha YPOBHE
CTpaHbl B COOTBETCTBHH C BHYTPCHHUMHU
MpaBUIaAMHU KOMIIAaHHH, KOTOPBIC
MpeIHAa3HAYCHBI NIl TOTO, YTOOBI 00ECIECYHTh
AKTyaJIbHOCTh BCEX HCIOJb3YyEMbIX PEKIAMHBIX
MaTepHalioB U MX COOTBETCTBUEC MPUMECHUMBIM
MpaBUIIaM " JIEHCTBYIOIIEH Oo6meit
XapaKTePUCTUKE JICKApCTBEHHOI'O IIperapara.
OTnenbHBIM  TPEACTABUTEISIM  MOJICBBIX  CHII
(Hamp., MEIUIMHCKUM W/WIM TPEICTaBUTEISIM
no pabore c anTeKkamu, IMPEACTABUTENSM TI0
paboTe C KIIOUEBHIMH KIMEHTAMH U JPYTUM
MPECTABUTENSIM KOMITAHWH) HE pa3pemactcs
CaMOCTOSATEILHO TOTOBUTE peKIaMHbIe
MaTepuaJbl, TaK KaK BCe PEKIIAMHBIC MaTEPHAJIbI
JOJDKHBI  OBITH TOJITOTOBJICHBI M YTBEPIKIICHBI
KOMIIETEHTHBIMH oTHEIaMA 5
KBaJIM(DUITUPOBAHHBIMHU COTPYTHUKAMHU B
COOTBETCTBHU C BHYTPEHHHMH TMPOLEAYPaMU
KOMIIAaHHH.

1.9. Nudopmanmonnble WM  y4deOHbIe
MaTepHuaJIbl, npeaMeThI
MeIULHHCKOro Ha3HAYeHHs "
CyBeHHpHas NMPOAYKIHUS
He3HAYUTEJbHOH CTOUMOCTH

WndopmanmonHsle  unu  oOpa3oBaTesibHbIE

MaTepuajgbl ~ MOTYT  IpearatbCsi  W/WIN

MIPEIOCTABIATHCS CHeIHraIncTaM

3/[paBOOXPAHEHHs TOJBKO B TOM CIy4yae, €Cld
OHM  HANpaBJIEHbl  HEMOCPEJICTBEHHO  Ha
oOydeHHe CHEIUaTUCTOB 3APAaBOOXPAHEHHS U
OKa3aHUe TMTOMOIIH MaIMEHTaM.

[IpenmeTs! MEIUIMHCKOTO Ha3Ha4YeHUs
HE3HAYUTEIbHOW CTOMMOCTH WJIM CYBEHUPHYIO
MIPOYKIMIO HE3HAYUTEIHHON CTOMMOCTH MOXHO
npeiaraTh 1970701078 PEAOCTABIATD
CHEIUATUCTaM 3/IpaBOOXPAHEHHUs, Ha KOTOPBIX
HaIpaBJIeHO MPOJABIDKEHUE MPOAYKIINHU, TOJIBKO
€CJIM OHH UMEIOT CHMBOJIMYECKYIO IIEHHOCTD (HE
UMEIOT OOJNIBIION MaTepHanbHOW LEHHOCTH), U
HMEIOT OTHOUIEHHE K NMpodeccHn crennanicta
3IpaBOOXpPAHEHUs] M  OKa3aHUM  I[IOMOILU
MAIMeHTaM, M B KOHEYHOM HWTOre MNPUHOCAT

When comparative data are used, they must be
factual, objective and justifiable with reference to
their source. For comparisons, only relevant,
substantial and verifiable aspects are used.
Comparisons must be presented without
distortion of data and so that they are not
misleading.

1.8.3.
materials

Approval of promotional

Promotional materials are verified and approved
on a country level by country management in
accordance with internal company procedures,
which are designed to ensure that all promotional
materials in use are up-to-date and compliant
with the applicable rules as well as with the
current Summary of Product Characteristics.

Individual field force representatives (i.e.
medical and/or pharmacy representatives, key
account representatives and other company
representatives) cannot prepare their own
promotional materials; all promotional materials
are prepared and checked by competent
departments and qualified personnel in
accordance with internal company procedures.

1.9. Informational or educational
materials, items of medical utility and
inexpensive promotional items

Informational or educational materials may be
offered and/or supplied to healthcare
professionals only if they are aimed directly at the
education of healthcare professionals and patient
care.

Inexpensive items of medical utility or
inexpensive promotional items may be offered
and/or supplied to healthcare professionals to
whom the products are promoted only if they are
of symbolic value (inexpensive), relevant to the
healthcare professional’s professional duties,
ultimately benefit patients, patient care or the
practice of medicine or pharmacy, and if thisis in
accordance with national laws.
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MOoJIb3y MalUCHTaM, WIJIIHN K MCI[I/IHHHCKOﬁ nin
anTeYHon IIPaKTUKE U €CJIK 3TO COOTBETCTBYET
HAallMOHAJIbHOMY 3aKOHOAATCIILCTBY.

BI)IHleyr[OMﬂHyTLIG Marcepuajibl U HPCIMETHL
HUKOT'a HE JOJIKHBI IPUHOCHUTD JIMYHYIO BBII'OAY

CIIeIHaINCTaM 3IpaBOOXpPaHEHUS WA
HCIIOJIB30BAaThCS  JIST  OKa3aHWs Ha  HHUX
HEHAJICKAILETO BIUSIHUA.

He nomyckaercss mpemocTaBisTh OoJbInme
KOJIMYECTBA MIPEIMETOB MEIHUITMHCKOT'O
Ha3HA4YCHUS, KOTOpBIE MOTJIH ObI
KOMIICHCHpPOBAaTh  PYTHHHBIE  pacxXombl  Ha

(hYHKITHOHUPOBAHUE METUIIMHCKON TIPAKTHUKH, T.
€. pacxoJHBbIE MaTepHallbl, KOTOPHIC SIBIISIFOTCS
HOPMaJTbHBIMU Hu HEOOXOIUMBIMU IS
MIOBCEAHEBHOM  MpakTUKU.  VCKIIOUEHUAMHU
SIBIIIIOTCS YPE3BBIYAMHBIC CHUTyallMid B cdepe
OOIIICCTBEHHOTO 3PAaBOOXPAHCHHUS U IOMOIIIb
MIPY CTUXUHHBIX OEJCTBHUAX, ECITH ATO pa3pemieHo
n B COOTBCTCTBUU C HaIlMOHAJIbHBIM
3aKOHOJATEIbCTBOM.

He pmomyckaercss mpemocTaBisaTh JICHEKHBIC
CpPeICTBA WJIM WX OKBHBAJEHTH, a TaKKe
MPEAMETHI, KOTOPBIE MOKHO JIETKO MEPEenpoaaTh
WJIM ACTIONTB30BATH JUISI TTOTyYeHUS T0X0/1a.
Criermanucram 37paBOOXpaHEHHS MOTYT HHOTIA

MIPEIOCTABIATECS  IOJAPKH  HE3HAYUTETHHOU
CTOMMOCTH,  CBSI3aHHBIE C  MEIMIIMHCKOMN
MPaKTUKOM.

1.10. Oopa3ubl
OO6pasiupl, NpeaHa3HauYeHHbIE HE Ui MPOJaXKH,
MPENOCTABISIOTCS B OrpaHUYEHHBIX

KOJIMYECTBAX, M BBIJAIOTCA B COOTBETCTBUU C
TexHU4YeCKUM perIaMeHToOM

"O 0e30macHOCTH JIEKapCTBEHHBIX CPEICTB IS
MEIHUIIMHCKOTO puUMeHEHUs". O0pas3ibl
pELeNTypHBIX  JIEKAPCTBEHHBIX  IIPEMapaToB
MOTYT HpPEIOCTaBISATHCA B HCKIIOUUTEIBHOM
TIOPSIIKE W B TEUYCHHWE OTPAHMYCHHOTO TIeproaa
BPEMCHH  CHEIUMAINCTaM  3PaBOOXPAHCHUSI,
MMEIOIIMM IMpaBO Ha3HAYaTh M BBIIUCHIBATH
JIEKQpCTBEHHBI  Mpemapar C  LEIbl0  HUX
03HAKOMJICHHUSI C TIPEmapaToM W MPHOOpPETEHUS
OTIBITA OOpAIICHUS C HUIMH, HO TOJIBKO Ha OCHOBE
NpEABAPUTEILHOTO MUCBMEHHOTO 3ampoca ¢
MOJIMKUChIO0 U JlaToM ajpecara. [IpenocraBieHue
00pa3oB KOHTPOIUPYETCS TAKUM 00pa3oM, ITO
obOecrieunBaeTcsl X KOJNWYECTBEHHBIH Y4eT JJis
pacrpeneneHusl.

[IpenacraButern  kommanmu KPKA  momxHBI
WMETh  JIOCTAaTOYHYI  MOJTOTOBKY, YTOOBI
MpaBWJILHO  OOpamiatbcss ¢ oOpasnamu B
cootBeTrctBUM ¢ GxP u GDP, mnoka oHu
HaXOJSATCA B MX PACIIOPSKEHUU.

The abovementioned materials and items must
never provide a personal benefit to healthcare
professionals or be used to improperly influence
them.

Larger quantities of medical items that would
offset the routine costs of operating a healthcare
practice, i.e. supplies that are normal and
necessary for day-to-day practice, may not be
provided.

Exceptions are public health emergencies and
disaster relief if this is permissible and in
accordance with national laws.

The Representative office does not give cash or
cash equivalents, or items that could easily be
resold or used to generate income.

Healthcare professionals may sometimes be
given gifts of negligible value related to their
medical practice.

1.10. Samples

Samples that are not for sale and come in limited
guantities may be handed out in accordance with
Technical Regulations "On the safety of
medicines for medical use". Over a limited period
and only as an exception, samples of prescription-
only medicinal products may be given to
healthcare professionals qualified for prescribing
the product in order to familiarise them with the
product and acquire experience in dealing with
them, but only in response to a prior written
request signed and dated by the recipient. The
supply of samples is controlled in such a way that
it ensures the accountability for the distributed
samples.

Krka’s representatives are properly trained to
handle the samples adequately in accordance
with GMP and GDP as long as they are in their
possession.
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Kpowme 00pa3uos, creruanucTam
30paBOOXPAHEHUs]  MPENOCTABISIIOTCS — TaKKe
WHcTpyKus 1Mo MeIULIMHCKOMY MPUMEHEHUIO
JIEKapCTBEHHOTO Npemnapara M Jpyras BakHas
Hay4yHas uHpOpManmuss O  NPOJBUTaeMbIX
JICKapCTBEHHBIX IIperapaTax.

1.11. CoTpyAHUKH MapKeTHHIa
1.11.1. Oo0yuenue
MenunuHcKue npeacTaBuTeNn
[IpencraBuTenscTBa, BKIIOYas MpeCTaBUTENEH,
paboTalomux B paMKaX KOHTPaKTa C TPETbUM
JUIOM, ¥  IOCEMIAIOUIMX  CHEIHMAINCTOB
3IPaBOOXPAHEHUs] B CBS3M C MPOABIKCHHUEM
npernapatoB  Kommanuu,  JOMKHBI — MMETh
JNOCTaTOYHYI0  TOATOTOBKY W 001aaath
HEOOXOIUMBIMM HAayYHBIMH 3HAaHUSIMH, YTOOBI
MPEJOCTABIISATH TOUHYIO U TOTHYIO HHPOPMALIUIO
0 TIPOABHUTaeMBIX JIEKAPCTBEHHBIX IpernapaTax.
Oto obecreunBacTCs C MOMOILIBI CHCTEMBI
peryasipHoro oOy4eHHus BceX MpeAcTaBUTEICH
kommnanu KPKA, koTopele mpoxoasT TpeHUHTH
B 00JIACTH BCEX NPUMEHUMBIX IPABHUIL

1.11.2. HNuanBuayaabHble BUSHTHI
[IpenacraButenn xommanuun KPKA  momxHBI
BBITIOJHATh CBOIO PpaboTy MpodecCroHabHO,
OTBETCTBEHHO M 3THYHO. Ha Kak oM BU3UTE OHU
JIOJKHEI MPEIOCTABIISATh CHEIHAIICTaM
3IpaBOOXPaHEHUS 00IIyI0  XapaKTePUCTUKY
JIEKQpCTBEHHOI'0 IMpernapara Wid, MO KpailHeil
Mepe, OHU JOJIKHBI UIMETh
WHCTPYKIUIO 10 MEAUIIMHCKOMY MPUMEHEHUIO
JIEKApCTBEHHOTO TIpernapara
JUISL KaXXIOro MPOABUIAEMOro Mpenapara B
HaTu4Yu® JUIsl TPEJOCTaBIEHUS TI0 3ampocy
CIIeI[UAJINCTa 3IpaBOOXPAHCHHUS.
[IpenacraButenn kommanun KPKA  nomxHsl
M03a00TUTHCSI O TOM, YTOOBI YaCTOTa, BpeMs
TIPOBEACHUS M TPOIOJDKUTEIHPHOCTh BU3UTOB K
CIELUATNCTY 3IpaBOOXPAHEHUS, & TAKXKE MaHepa
MIPOBEJICHYSI BU3UTA, HE BBHI3BIBAIM HEYI00CTBA.
IIpencraBurensm KOMIaHUH KPKA HE
paspermiaeTcst HCIIOJIH30BaTh HUKaKHUX
MOOYXK/IEHU WM YJIOBOK JUIS TOTO, YTOOBI
JOCTUYb JOTOBOpa O NIPOBEAEHUU BU3HUTA. Bo
BpeMsI BU3HUTA WM B MIPOIIECCE JOTOBOPEHHOCTH
o Busute npeactaButenu kommnanun KPKA
JIOJDKHBL, C CaMOI'0 Hayasa, 103a00TUTHECS O TOM,

4TOOBI HE BBOINTH B 3a0ITyKIeHre
OTHOCHUTEJIBHO cBOEN JIMYHOCTH U
vH(pOpMAIMd O KOMIIAHHH, KOTOPYK) OHHU
MPEICTABJISIOT.

Together with samples, healthcare professionals
are provided with a Summary of Product
Characteristics and other relevant scientific
information about the product.

1.11. Marketing staff
1.11.1. Education

The Representative office representatives,
including the representatives engaged under a
contract with a third party, who call on healthcare
professionals in connection with the promotion of
the Company’s products, must be properly
trained and have sufficient scientific knowledge
to be able to provide accurate and complete
information about the products they promote.

This is ensured by a regular periodic training
system for all Krka’s representatives who are
trained about the applicable rules.

1.11.2. Individual calls
Krka’s representatives must work in a
professional, responsible and ethical manner.
At each call, they must provide healthcare
professionals with a Summary of Product
Characteristics, or they must at least have it
available upon request for each product that they
present.

Krka’s representatives should ensure that the
frequency, timing and duration of calls to
healthcare professionals, together with the
manner in which they are made, do not cause any
inconvenience.

Krka’s representatives must not use any
inducement or deception to gain a call. On a call,
or when seeking an appointment for a call, Krka’s
representatives must, from the outset, take
reasonable steps to ensure that they do not
mislead as to their identity or that of the company
they represent.
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1.11.3. O6s3aHHOCTH NMPUHUMATH
COODIIEHNsT O  HekKeJaTeJIbHbIX
peaknmsix u MHEeHHS 0

JIeKapCTBEHHBIX Mpenaparax
Ha kaxxjoM BU3UTE TPEACTABUTEIN KOMIIAHUU
KPKA n0oyKHBI UMETh B HATMYUHU JTIOKYMEHT JJIs
MpHeMa OTYeTa O HeXKeIaTeTIbHBIX PEaKIUIX HITH
oTrcyTcTBUM  3(()EKTHBHOCTH JIEKapCTBEHHOTO
cpeactBa (‘““kentas KapT') WIM  JOJDKHBI
MpeIoCTaBUTh WX MO 3ampocy. CooOmeHust o
HEXENaTeNIbHBIX  peaklusiX JIeKapCTBEHHOTO
mpernapara JO/DKHBI OBITh HAlpaBJICHBI JUILY,
OTBETCTBEHHOMY 32 (JapMaKoHa/A30p B CTPaHE.

1.11.4. HUccaenoBanmue
HEHHTCPBCHIMOHHDbIC
HCC/Ie10BAHUS

IIpeacraBurenu komnanuu KPKA moryt Bpems
OT BPEMEHH [TOMOTaTh B UCCIIEJIOBAHUAX PHIHKA,
B HEWHTEPBEHIIMOHHBIX KIIMHUYECKUX
UCCIIEAOBAaHUAX W B  JPYrUX HOAOOHBIX
HCCIIEI0BATEIBCKUX MTPOrpaMMax.
VYuactue npencraButreneii komnanuun KPKA B
WCCIIEIOBAHUN DPBIHKA M HEWHTEPBEHIIMOHHBIX
KIMHUYECKUX MCCICAOBAHUAX JIOJDKHO OBITh
CTPOTO OTHENEHO OT WX JeATeNIbHOCTU TI0
MIPOJBHIKEHHUIO.
1.12. Meponpusitus

1.12.1. Henu

PbIHKA "

Henb u (oxyc BcexX peKIaMHBIX, HAYYHBIX HIIH
podeCCUOHANBHBIX MEPOIIPUSATHIA, KOHIPECCOB,

KOH(epeHIInH, CUMIIO3UYMOB, BEOWHApOB U
JPYyTHX MOJJOOHBIX MEPOTIPUSITUH,
OpTraHU3yeMbIX  HMJIM  NPOBOJAUMBIX  TIPH
MTOJIIEPIKKE [IpencraButenscTBa
(«mepompusTys) JINIE: CIIELIMAIMCTOB
3/IpaBOOXpaHEeHUs — WHPOPMHUPOBaHHE
CHEINAITUCTOB 3/IpaBOOXPaHECHUS 0

JIEKapCTBEHHBIX Tpernaparax Kommanuu w/wim
obecriedeHne MxX WHPOpMAIMEd HAYYHOTO HIIH
y4eOHOT0 XapakTepa.

1.12.2. Mecro npoBeaeHusi MEPONPUATHSI
Bce  mepompusaTHs,  opraHuszyeMble WM
MPOBOJMIMBIE TIPU TOJJICPKKE WIA OT WUMEHHU
[IpencraBuTenbcTBa JOMKHBI TPOBOAMTHCS B
00bEKTaxX, NOAXOAAIMX IJISl LIeTH MPOBEACHUS
MEpONPHUATHS W Hauboyiee Meecoo0pa3Hbl ¢
TOYKM 3pPEHHUSl JIOTUCTUKUA. MeponpusTie
MPOBOJUTCS 32 NpeAeTaMy CTPaHbl IPOXKUBAHUS
YYaCTHUKOB, TOJIBKO €CIIM OHO OpPraHHW30BaHO
JUISl YYACTHUKOB M3 Pa3IMYHbIX CTPaH, WU €CITU
COOTBETCTBYIOIIME pECYpChl WM  3HAHUS,
SBISIIOIIMECS  OOBEKTOM  HMJIM  CYOBEKTOM

1.11.3. Duty to accept reports about
adverse reactions and opinion about
the products

Medical representatives must have at hand forms
for reporting adverse drug reactions (“yellow
card”) at each call and make them available, if so
required. Reports about adverse drug reactions
must be forwarded to the person responsible for
pharmacovigilance in the country.

1.11.4. Market research and non-
interventional studies

Krka’s representatives can occasionally assist in
market research, non-interventional clinical
studies and other similar research programes.

Involvement of Krka’s representatives in market
research and non-interventional clinical studies
must be strictly separated from their promotional
activities.

1.12. Events

1.12.1. Objectives

The purpose and focus of all promotional,
scientific or professional meetings, congresses,
conferences, symposia, webinars, and other
similar events organised or supported by the
Representative office (an ‘event’) for healthcare
professionals is to inform  healthcare
professionals about the Company’s products
and/or to provide scientific and/or educational
information.

1.12.2. Venue

All the events organised or supported by or on
behalf of the Representative office

must be held at an appropriate venue that suits the
main purpose of the event and makes the most
sense logistically. The event takes place outside
the participants’ home country only if it is
organised for participants from different
countries, or if the relevant resource or expertise
that is the object or subject of the event is only
available in another country. the Representative
office must avoid using luxury hotels, resorts and
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MEPOIPUSITHS, JIOCTYIIHBI TOJBKO B JPYrol
crpate. [IpencTaBUTeNbCTBA JOKHA H30€TaTh
WCIIOJIb30BAHUS MPECTHKHBIX OTENIeH, KypOpTOB
U OOBEKTOB, KOTOPHIC W3BECTHBI KaK OOBEKTHI
JUIL  TIPOBEJICHUSI MEPOIPUATHH KYJIBTYpHO-
Pa3BIEKATEILHOTO XapakTepa WM KOTOphIC
MOTYT CYUTATHCS CIIUITKOM POCKOIITHBIMH.
1.12.3. Undpopmanus

Nudopmanus PEKJIAMHO-MapKETHHTOBOTO
XapakTepa, TpeJCTaBlisieMas Ha BBICTABOYHOM
CTeHIEC  WIM  paclpocTpaHsemas  Cpeau
YYaCTHUKOB MEXYHAPOJHOTO MEPOIPHSTUS
JOJDKHA OTHOCHUTBCS K MIPOAYKITUH,
3apErHCTPUPOBAHHON B CTpaHe IPOBEIACHUS
MEPOIIPHUSITHS WU B CTpaHaX YYaCTHUKOB W
MOJET TaKK€ MMETh OTHOIICHUE K TPOIYKIIUU
(v ee MIPUMEHEHHUIO), ere HE
3apErHCTPUPOBAHHON B CTPaHE, IIC IPOUCXOIUT
MEpOTPHSITUE, TIPU YCIOBHH, YTO:

a) mro00H TakoW pEeKIaMHBI MaTepua
COIIPOBOKAAETCS MOAXOAAIINM YTBEPKACHUEM
C YKa3aHHEM CTpaH, B KOTOPBIX MPOAYKIHS
3aperuCTPUPOBaHa U IMOSICHSET, YTO Ipenapar
WIN €ro NPUMEHEHHE HE PErUCTPHPOBAHBI B
OTAEJNBbHOM CTpaHe,

0) nrobolt TakoW pekIaMHBIA Marepual,
KOTOPBbI OTHOCHUTCS K HWHPOpPMALUHK IO
NPUMEHEHUIO (mokazaHwus, MEPHI
MIPEIOCTOPOKHOCTH U T.J.), YTBEPKICHHOHN B

CTpaHe  WIM  CTpaHax, B  KOTOPBIX
3apEeTUCTPUPOBAHA JlaHHAasI IIPOYKLUS,
JIOJDKEH  CONPOBOXKIATHCSA  MOSICHUTENIBHBIM

3asABJICHUEM O TOM, YTO YCJIOBUS PECTUCTPALTNN
npernapara pas3jim4aroTCs B pa3HbIX CTPpaHaX.

1.12.4. TocrenpuumMcTBO

3HaKU TOCTENPUHMMCTBA MOTYT MPOSIBIATHCS B
OTHOIIIEHUH CIIEIMAIMCTOB 3/[PaBOOXPAHEHUS B
CBSI3M C MECTHBIMH, HAIIMOHAIBHBIMH HJIN

MCXKIAYHApPOJIHBIMU Hay4YHBIMU H/WIIn
06y‘IaIOH_II/IMI/I MCPONPUATHUAMU,
OpraHu3yCMbIMU HpeJICTaBI/ITeJ'II)CTBOM nimn

TpeTbell CTOPOHOM. Takue MeponpusiTUsS MOTYT
MIPOBOJIUTHCS B CTPAHE WJIH 33 PYOESIKOM.

3HaKH TOCTENPHUUMCTBA MOTYT TPOSIBIATHCS
TaKkK€ B CBA3M C OKCKYpCHSAMH Ha 3aBOJ
Kommanun.

Bce ¢opmbl rocTenpuuMcTBa, MPOSBIsSEMbIE K
CICIMAIUCTAM 3]PaBOOXPAHEHUS, JODKHBI OBITh
Pa3yMHBIMHU U JOJDKHBI CTPOrO OrPaHUYMBATHCS
[JIaBHBIM ~ Ha3HaueHueM Meponpustus. Kak
o0IIiee TPaBUIIO, TPOSIBIICHUS TOCTEIPHAMCTBA
HE JTOJDKHBI TTPEBBIIIATE TOTO, YTO CIICIIHATACTHI
3paBOOXpaHCHUS ObUIH OBl OOBIYHO TOTOBBI

venues that are renowned for their entertainment
facilities or may be considered extravagant.

1.12.3.  Information

Promotional information that appears on
exhibition stands or is distributed to participants
at international events must refer to products
registered in the market where the event takes
place, or products registered in the markets of
participants and can therefore also refer to
products (or uses) not authorised in the country
where the event takes place, as long as

@ Any such promotional material is
accompanied by a suitable statement indicating
the countries in which the product is authorised
and makes it clear that the product or use is not
authorised in a particular country;

(b) Any such promotional material, which
refers to prescribing information (indications,
warnings, etc.), authorised in a country or
countries where the product is authorised should
be accompanied by an explanatory statement
indicating  that  marketing  authorisation
conditions differ internationally.

1.12.4. Hospitality

Hospitality may be offered to healthcare
professionals in connection with local, national or
international scientific and/or educational events
organised by the Representative office or a third
party. Such events may take place in the country
or abroad.

Hospitality may be offered also in connection
with the Company’s site visits.

All forms of hospitality offered to healthcare
professionals must be reasonable and strictly
limited to the main purpose of the event. As a
general rule, the provided hospitality must not
exceed what healthcare professionals would
normally be prepared to pay by themselves on
such occasions and must not exceed the main
purpose or the scientific value of the event.
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3alUTaTUTh U HE JOJDKHBI MPEBBIIATh HAYYHOU
LEHHOCTH  Meponpusitua. [ ocTenpuumcTBO
OTpaHUYMBAETCS NPOKUBAHUEM, MPOE3IOM U
nutanueMm (ega u HanuTku). [loesnka Bcernma
JOJDKHA OCYILECTBIISATHCA 10 Hanbosiee npsiMomy
W JIOTHYHOMY MapuipyTy € Y4YeToM 3arpar
[IpencraButenscTBa.

Bpemss npuObiTHs M OThE3#a MAOIDKHO, €CIIU
MIO3BOJISIFOT BO3MOXKHOCTH, OBITH COITIACOBAHO CO
BpEMEHEM Hayaja M 3aBEpLIEHUS MEPOIPUITHS.
3HAaKU TOCTETIPUUMCTBA MPOSBISIOTCS TOJIBKO K
TEM JIMLIAM, KOTOPBIE COOTBETCTBYIOT KPUTEPHSIM
YYacTHHMKA, 32 HCKIIOYEHHEM TeX peIKHux
ClIy4aeB, KOI'Jla CIIEHUAIUCT 3paBOOXPAHEHUS C
WHBAJUAHOCTBIO JIEMCTBUTEIBHO HY>KAAETCS B
COIIPOBOXKICHUH JINLIA, IPEIOCTABIISAIOLIETO MY
ITOMOIIb MPH MOE3KE.

B IlpencraBuTenbCcTBE yCTAHOBIIEHBI IIPENEIIB
3aTpaT Ha MPOXMBAaHUE B TOCTUHULE U MUTAHHUE,
COOTBETCTBYIOIIME HOpPMaM M TpeOOBaHUSIM
Komnanuu.

[IpencraBuTenbCTBO HE AOJKHO MPENOCTABIATH
Wi (UHAHCHPOBATh KakKWe-TMOO OTAENbHBIC
MIpOoABJIICHUSA TOCTCIIPUMMCTBA, KOTOPbLIE HC
HUMEIOT OTHOIICHUS ¥ HE HY>KHBI ISl IPOBEICHUS
po(hecCHOHATBHON BCTPEYH.

He  nomyckaercs — mpegocraBileHHE — WU
(uHaHCUpOBaHUE MEPOIPUATUI
pa3BIIEKaTENILHOTO XapakTepa.

[Ipu cioHCOpCKOi MOIEPIKKE UITH OPTaHN3ALNN
MEpOIpUsITHA, B  KOTOPOM  HEKOTOpHIE
CHELUAINCTBl  3[PAaBOOXPAHEHHUS NPUHUMAIOT
ydacTHe B OHJIalH pexume, [IpencraBurenscTBo
MOXKET TMpPEAOCTaBIATL WIIN (I)I/IHaHCI/IpOBaTI)
MUTaHUE M HAIUTKH TOJIBKO CIELHAIUCTOB
3IPaBOOXPAHEHUs], JIUYHO IMPHUCYTCTBYIOIIUX B
MecTe BecTpeuu. [IpencTaBuTenscTBO HE TOIKHO
npeaoCTaBJIATh HIIU (I)I/IHaHCI/IpOBaTb IIUTaHUC
WIA HANWTKA JUIsI  OTHEJIBHBIX  OHJIAMH-
Y4YaCTHUKOB.

1.12.5. BeicTaBkH

BricTaBkn npeaHasHaueHsl JUIS MPOABMKEHUS
Hay4YHBIX U MPo(ecCHOHaTBHBIX 3HAaHUH 1 OIIBITA
cpeau CIIEINATUCTOB 3IpaBOOXPAHEHHS.
Hazsanne Kommanum gomxHO OBITH SICHO
BUIHBIM ¥ Yy3HABAEMBIM Ha BBICTABOYHOM
creane. Ha crenme nmomyckaeTcst Haiawdue
WHPOPMALMOHHBIX WM YYeOHBIX MaTepHajoB,

MPEIMETOB ~ MEIWLHUHCKOTO HAa3HAYCHHUS U
CYBEHMPHOW  MPOJAYKIMH  HE3HAYUTEIHHOMN
CTOMMOCTH.

Hospitality is limited to accommodation, travel
and meals (food and drinks). Travel should
always be on the most direct and logical route,
taking into account costs to the Representative
office.

Arrivals and departures should, whenever
logistically possible, coincide with the beginning
and end of the meeting. Hospitality is offered
only to persons who qualify as participants in
their own right, except in those rare instances
where a healthcare professional with a disability
genuinely requires a carer to enable them to
travel.

The Representative office has implemented cost
limits for hotels and meals that are consistent with
norms and requirements of the Company.

The Representative office must not provide or
fund any stand-alone hospitality that is not in
relation to, and necessary for, a professional
meeting.

The provision or funding of entertainment is not
permitted.

If sponsoring or organising an event where some
attendees participate online, the Representative
office may provide or fund appropriate food and
drinks only for those health professionals who are
present in person at an appropriate meeting
location. The Representative office must not
provide or fund any food or drinks for individual
online attendees.

1.12.5. Exhibitions

Exhibitions are intended for advancement of
scientific and professional knowledge and
experience among healthcare professionals. On
the exhibition stand, the name of the Company
must be clearly visible and recognisable.
Informational or educational materials, items of
medical utility and inexpensive gifts may be
made available at the stand.
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1.13. 3kckypcuu Ha 3aBOJ
ITocemmenne MPOU3BOJICTBEHHBIX,
pachpeneuTeNnbHbIX WITH Hay4YHO-

HCCIIEIOBATEIBECKIX 00BEKTOB KOMIAHUH MOKET
MIOMOYb  CIICHHAINCTaM 3JPAaBOOXPAHEHUS U
KIIMEHTaM IOJYYHTh JIy4lllee MPEACTaBICHUE O
MPON3BOJICTBEHHOM U TEXHOJOTHYECKOM
MOTEHIMAJIE U IeSTEIbHOCTH KOMITaHUH. B criry
3TOT0 SKCKYPCHH Ha 3aBOJ IOJKHBI OBITH TOJIBKO
00pa30BaTENbHOIO XapaKTepa.

B OTHOILICHUT MecTa HPOBEICHUS,
MpegocTaBsieMOll HH(POPMALUK W MPOSBICHUN
TOCTETIPUMMCTBA IPUMEHSIOTCSL  MTOJIOKEHUS,
ONIMCaHHbIE B pazaene «Mepomnpuatus» (CM.
myHKT 1.12).

1.14. Tlopnep:kka B 00y4eHHH
[IpeacraBuTenbcTBO MOXET
MOIEPIKKY Hay4HOTIO,

¢dapMarieBTH4ecKoro ©  MpoeCCHOHAIBHOTO
oOydeHHUs, CIIOCOOCTBYS TakuM 00pa3om,
MOBBIIICHUIO  YPOBHA  HAyYHO-MEIUIIMHCKHX
3HAHWH CHICIUAINCTOB 3APABOOXPAHCHUSI.

OKa3bIBaTh
MEIUITMHCKOTO,

[IpencraButenscTBO MOXeET OKa3bIBaTh
NOJAEPKKY B OOy4eHHH  OTAEIHHOMY
CIELIUAIUCTY 3/IpaBOOXPaHEHHUS 17031

OpraHMU3aliY 3IPABOOXPAHEHUSI.
ConepxaHrue OO0y4YarOLIEro MEpONPHUATHS, B
KOTOpOM CHEINATTUCT 3/1paBOOXPAHEHHUS
MIPUHUMAET yYacTHUe NPH MOANEPKKE KOMIIAaHNH,
JOJDKHO, B MEPBYIO OYepellb, UMETh Hay4dHBIH,
o0yJaommii 1 npoQecCHOHANBHBINA XapakTep,
JOJDKHO OBITh HEMOCPEJICTBEHHO CBA3aHO C
TEpaneBTHYECKOH  00JacTei0  crenuamucra
30paBOOXpPAHEHUS] U C  TEPaNeBTHUYCCKUMHU
obnactsmu Kommnanum.

Mepornpuatre MOXET NPOBOJUTHCS B OYHOM
peXuMe, B peXHME OHJIAWH WIM B COYETAaHUU
Toro u npyroro. [logaepxka B 00yd4eHUN MOXKET
BKJIFOYATh TOJIBKO BO3MCUICHUC
PErHCTPALMOHHOTO B3HOCA, PACX0/I0B Ha IPOE3],
NPOXXMBAaHME M 3HAaKM TOCTEIPUMMCTBAa B
pa3yMmHbIX npeaenax. [lognepxka B 00ydeHUN HE
AO0JIKHA BKJIIHOYaTh CYTOYHBIC UJIN JII00BIE apyrue

pacxonpl,  CBSI3aHHBIE C  yYacTUEM B
MEPOIPUATHH, a TaKxe HE MOXET
pacnpoCTpaHATbCS HA  YJIEHOB CEMbU W
COIIPOBOXKIAKOIIUX JIMLI.

[IpeacraBuTenbCcTBY HE paspemaercs
(uHAHCHpPOBATHL  TOCENMICHHE  OTIACIHHBIMU
CIleMaINCTaMu 31paBOOXPaHEHUs

CepTU(DUIUPOBAHHBIX KYypPCOB MM MPOTPamM,
CITOCOOCTBYIOIINX TIOYYEHUIO CBUICTEIIBCTB 00
OKOHYaHWH MOCJIECIUINIOMHOTO 00pa30oBaHUsl M

1.13. Site visits

A site visit of the Company’s manufacturing,
distribution or R&D facilities can help healthcare
professionals and customers to better understand
the Company’s core manufacturing capabilities,
technology and operations. As such, site visits
must have genuine educational value.

Concerning venue, information given and
hospitality, the same provisions apply as
described under Events (see point 1.12).

1.14. Educational support

The Representative office may support scientific,
medical, pharmaceutical, and professional
education, thus contributing to the advancement
of scientific medical knowledge of healthcare
professionals.

The Representative office may provide
educational support to individual healthcare
professionals or healthcare organisations.

The event, for which the attendance of a
healthcare professional is supported, must
primarily consist of scientific, educational, and
professional content, must be directly associated
with the healthcare professional’s practised
therapeutic area, and must be directly related to
the Company’s therapeutic areas.

The event may be conducted in person, online or
may be a combination of both. Educational
support may only include remuneration of the
registration fee, travel, accommodation, and
reasonable hospitality. It must not include daily
allowances or any other costs associated with the
attendance at the event and cannot be extended to
family members or accompanying persons.

The Representative office does not finance the
attendance of individual healthcare professionals
at certified courses or programmes contributing
to postgraduate qualifications and degrees of
education since this would provide significant
personal benefit.
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YUYCHBIX CTEHCHEH, MOCKOJIBKY 3TO MIPUHECIIO OBl
3HAYUTENHHYIO JTUIHYIO BBITOY.

Henpto  mpemocTaBieHUsT  MOAACPKKA B
o0yueHuu SIBJISICTCSI pacnpocTpaHeHHe
MOCIIEAHNX HAYYHBIX pa3paboToK, 3HAHWHA U
MPAKTHYECKAX METUIIMHCKUX PEKOMEHAAInn
cpenu CHEINATUCTOB 3/IpaBOOXpaHEHUS,
CHocoOCTBYsSI pocTy uX KomreTeHIwH. Llennro
[IpencraBuTenscTBa SIBIIIETCS CO3/1aHne
MOJIOKUTENBHOTO HMHUKA CPEIu YYaCTHUKOB
CHUCTEMBI 37paBOOXPAHCHUS MyTeM OKa3aHUs
MTOMOIIIH B MTPHOOPETEHNH HOBBIX 3HAHUH.

1.15. VYecayru v KOHCYJIbTAUHH
Ipodeccnonanbhas KOHCYJIbTAINN u
MOJIEP’)KKA  CO  CTOPOHBI  CHEHUAIUCTOB
3paBOOXpaHCHUS, OpraHu3auui
3PABOOXPAHCHUS U TAMEHTCKUX OpPraHU3aIui
noMoratoT  [lpencTaBuTeNnsCTBY  NPUHUMATH
peleHHs, KOTOpbIe B KOHEUHOM HTOTE IPUHECYT
MOJIb3Y B JICUCHUH MAIIHCHTOB.
IpencraBuTenbCTBO MOXET MPUBJICKATh
OTIPEICNICHHBIX JKCIEPTOB CpEeANd YYaCTHHUKOB
CHCTEMBI 3J[PABOOXPAHCHUS K MPEIOCTABICHUIO
HEOOXOMUMBIX YCIYTr, BKJIOYAas Y4YacTHE B
KayecTBE OKCIEPTOB B JKCIIEPTHBIX COBETaX,
BEICTYIUICHHE W TpPEACEAaTeNIbcTBO  Ha
MEpPONPHUATUAK, YYaCTHE B HCCICIOBAHUSIX,
yuactie B (DOKyc-Tpynmax M HCCIeJOBaHMUIX
pBIHKA, a TaK)KE 00y4YeHHe U MHOOPMHUPOBAHUE O
MPOAYKTAX.

1.15.1. Cneunanucrni 31paBooXpaHeHust
[TpuBneueHne CIEIUATUCTOB 3APABOOXPAHCHHUS
U CBSI3aHHBIC C ITUM MEPONPHUATHUS JOJKHBI
COOTBETCTBOBATH CJICIYIOIHM KPHTEPHSIM:

a) 3aKOHHas MOTPeOHOCTh B yCIyrax IOJDKHA
OBITh YETKO OIpelesicHa [0 Hayajla OKa3aHHs
YCIIYT ¥ IO JOCTH)KEHHMS JIOTOBOPEHHOCTH 00 MX
OKa3aHWH C TOTEHIIMAILHBIMU KOHCYJIbTaHTAMH;
(b) 3akimrouaeTcs THCHMEHHBIM JIOTOBOP HIIH
cCorjalieHHe € yKa3aHHeM  XapakTepa
NPEIOCTABISIEMBIX YCIYT M, C COOJIOJICHUEM
MOJIOXKEHHST HIKE; YTO SIBIISICTCSI OCHOBOM JIJIsI
OIUIATHI ATHX YCIIYT;

(C) pasmep KOMIIEHCAMU 32 YCIYTH SIBISETCS
pasyMHbIM H OTPaKaeT PEabHYI PHIHOYHYIO
CTOMMOCTH MPEIOCTABISIEMBIX YCIYT C y4ETOM
HaBBIKOB, OIBITA, JODKHOCTH, W3BECTHOCTU H
MECTOHAXOXJCHUSI  JIMIA,  OKAa3bIBAIOIIETO
yCIyTH;

(d) Bo3HarpaxaeHuE OTUIAYMBACTCS TOJIBKO 32
OKa3aHHBIC YCIYTH;

The aim of the educational support provided by
the Representative office is to facilitate the spread
of the latest scientific developments, knowledge
and medical practical recommendations among
healthcare professionals, thus contributing to
their competencies. The Representative office
aims at building its positive image in the
healthcare community by means of contributions
to acquiring new knowledge.

1.15. Service and consultancy

Expert advice and support from healthcare
professionals, healthcare organisations and
patient organisations helps the Representative
office to make decisions that ultimately benefit
patient care.

The Representative office may engage
appropriate experts from these segments of the
healthcare community to provide necessary
services, including serving as experts on advisory
boards, speaking at and chairing events,
participating in research, participating in focus
groups and market research, and training and
educating about products.

1.15.1. Healthcare professionals
Engagement of healthcare professionals and
related arrangements must meet the following
criteria:

(@) A legitimate need for the services has been
clearly identified before they are required and
before making arrangements with prospective
consultants;

(b) A written contract or agreement is
entered into specifying the nature of services to
be provided and, subject to point (c) below, the
basis for payment of these services;

(© Remuneration for services is reasonable
and reflects the fair market value of services
provided considering the skills, experience, job
role, prominence and location of the individual
performing the services;

(d) Remuneration s
performed work;

made only for
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(€) BBIOOD CIICIMANUCTOB 3PAaBOOXPAHCHHUS
OCHOBaH UCKJIFOYHMTEIBHO HA UX KBAJTH(DHUKAIINH,
OIBITE U CIOCOOHOCTSIX MPEAOCTABIISATh YCIIYTH;
MepCOHAJ, OTBEYAIOLINH 32 BHIOOP
KOHCYJIbTAaHTOB JIOJDKEH 00J1a/1aTh
KOMIIETCHIIMSIMHU, COOTBETCTBYFOLLIMHU
TpeOOBAHUAM ISl OLICHKH COOTBETCTBHS
OTJIENIBHOTO CIELHAICTA 3APABOOXPAHCHUS
ATUM KPUTEPHSIM;

(f) dumcmo  mpHBIEKAEMBIX  CICIHATHCTOB
3[paBOOXpaHEHHsT HE JIOJDKHO IPEBBIIAThH
4pcia, Pa3yMHO HEOOXOJMMOro, HCXOIs U3
paHee oIpeeeHHbIX MOTPEOHOCTENH;

() [IpencraBUTEILCTBO BEJICT
COOTBETCTBYIOLIMI yd4eT ©  0OOecrednBaeT
aJIeKBaTHOE UCIIOJIb30BaHUE yCIyT,
MPEIOCTABIISIEMBIX KOHCYJIbTAaHTAMU

(h) MpUBJICUCHHE CIECIUAINCTOB
3[paBOOXPAHEHUS]  C  3alMpOCOM  OKa3ath
COOTBETCTBYIOLI[E  YCIYI'M  HE  SBISCTCA
NnoOYXKICHHEM K PEKOMEHJAIMH, Ha3HAYCHUIO,
NOKYIKe, CHAa0XKEHHI0 WIH IPHUMECHEHHUIO
ONpeeTICHHOTO Mpernapara.

Komnmanust KPKA noagaepxuBaer Bce ycunus,
HaIlpaBJICHHbIE Ha o0ecrieueHue
TPaHCHAPEHTHOCTH JII000# Mepeauu meHHOCTe!
MeXTy (apMaleBTHUECKUMA KOMIAHUSMH U
CHELUATUCTAMHI 3PaBOOXpaHEHUs, U
coOJIo/1aeT BCe MPUMEHHMBIE MPaBUiIa, YAETA
oco0oe BHHMaHHE COOJIONCHUIO JeHCTBYIOIINX
MPaBUJI 3aLIUTHI HEPCOHATIBHBIX JaHHBIX.
Kommanus KPKA  momnepkuBaer, 4TOOBI
9KCIEPTHl COOOIAIM, YTO OHMU TNPEJOCTaBHIU
[IpencraBuTenbCTBY IUIATHBIE YCIIYTH, BCETZa,
KOrJa OHM NHIIYT WIM MYOJINYHO TOBOPST O
BOIIPOCE, SBISIFOIIEMCS IPEIMETOM COTJIAIICHHS,
WIH J000M JpyroM BOMpPOCE, HMMEIOIIEM
otHouleHue K [IpencraBuTensCTBy.

1.15.2. Oprauuzanuu 31paBooOXpaHeHus

3axroueHue KOHTPaKTOB MEXITy
[IpencraButenscTBOM " OpraHu3alusIMHU
30paBOOXpAHEHUs, B pPaMKax KOTOPBIX OHHU

OKa3bIBAIOT JIIOOBIE yeryTH [IpelicTaBuTeNbCTBY,
JIOMTYCKAeTCsl TOJIbKO TPH YCJIOBWH, YTO TaKWe
ycayru (Wi Jpyrue BUAbl (PUHAHCHPOBAHMSA):

a) TMPENOCTABIAIOTCA C LEAbI0 TMOJICPIKKH
3IPaBOOXPAHECHUS MJIM HAyYHBIX UCCIICAOBAHUI
U pa3paboToK;

0) HE ABJISFOTCS TOOYXICHUEM K PEKOMEH/IAIINH,
Ha3HAYCHHIO, TIOKYIIKE, TOCTABKE, MPOIaKe HIIH
MPUMEHCHUIO  ONPEACICHHBIX  PEIENTYPHBIX
MPEerapaTos;

(e Healthcare professionals are selected
based only on their qualifications, expertise and
abilities to provide the service. The
Representative office personnel responsible for
selecting the experts must have the expertise
required to evaluate whether the proposed
healthcare professionals are appropriate;

)] The number of engaged healthcare
professionals is not greater than the number
reasonably necessary to achieve the identified
need,

9) The Representative office maintains
relevant records and makes appropriate use of the
services provided by consultants;

(h) The hire of a healthcare professional to
provide a relevant service is not an inducement
to recommend, prescribe, purchase, supply, sell
or administer a particular product.

Krka company supports all efforts made in order
to provide transparency in any transfers of value
between  pharmaceutical companies and
healthcare professionals, and complies with all
applicable rules, while applying special attention
to compliance with applicable personal data
protection rules.

Krka company supports that the experts declare
that they have provided paid services to the
Representative office whenever they write or
speak in public about a matter that is the subject
of the agreement or any other issue relating to the
Representative office.

1.15.2. Healthcare organisations
Contracts between the Representative office and
healthcare organisations under which they
provide any type of services to the Representative
office are only allowed if such services (or other
funding):

@ Avre provided for supporting healthcare or
research and development;

(b) Do not constitute an inducement to
recommend, prescribe, purchase, supply, sell or
administer specific prescription-only medicinal
products;
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C) pasmep 000  KOMIIEHCAMU 32
MPEIOCTABISIEMBIE YCIIYTH OTPaXKaeT PeabHYIo
PBIHOYHYIO ~ CTOMMOCTh  MPEAOCTaBIISICMBIX
YCIIyT;

(d) BosHarpaxmeHue (KOMIIEHCAIMS) HE 3aBUCHUT
oT Ha3HAYCHUS WIH pPEKOMEeH/1alnu
JICKaPCTBCHHBIX MPENapaToB M HUKAKUE YCIIOBUS
TaKOrO TUMA HE MOTYT OBITh BBIPAKCHBI WU
YKa3aHBblI.

Ecnn IIpencTaBUTENBCTBO OKa3bIBaeT
CIIOHCOPCKYIO MOIEPAKKY KaKoro-To
MEpPOIPHATHS, BBIIUIAYMBAEMas CyMMa IOJDKHA
COOTBETCTBOBATH peanbHOU PBIHOYHOM
CTOMMOCTH C Y4YETOM XapakTepa W MacmTada
MEPOIIPHUSITHS U JIFO00H KOMMEPUYECKOH BBITOIBI,
JOCTYITHOM KOMIIaHUHU.

1.16. BaarorBopuTeIbHBIE
NMOKePTBOBAHNSA

[IpencTaBuTenbCTBO MOXKET BHOCUTH BKIJIAI B
CO00IIIeCTBa, KOTOPBIEC OHA MOAICPKUBAET, Acias
0JIarOTBOPUTEIILHBIC (hvHAHCOBBIC i
HEJCHEKHbIE MOXKEPTBOBAHUSI OpraHU3alUsiIM
3IpAaBOOXpPAHEHUS] A1 MOANEPXKKU — LeneH
3IpAaBOOXPAHEHUS, €CIM  O3TO  Pa3peuIeHO
HaIlMOHAJILHBIM 3aKOHOIaTEIECTBOM.

K 3aKOHHBIM LEISIM OTHOCATCS MOJAEPIKKA WU
Hay4HbIE UCCIIeIOBaHUS, MEIUIHCKOE
oOpa3oBaHue, OOyue€HUE NAIMEHTOB, JOCTYII
MAlMEeHTOB K YCIyraM 3IpaBOOXpPaHEHUs |
o0liee pa3BUTHE CUCTEMBI 3/IPaBOOXPAHCHUSI.
[IpenocraBnenne moxepTBOBaHMHA (Kak B
JNEHe)KHOW, TaKk W B HaTypaibHOU (opme)
OpTraHu3alysiM 3/APaBOOXPAHEHUS JIOITyCKAETCS
TOJILKO B TOM clly4ae, €CJIi OHU:

a) IPEIOCTABIIAIOTCS B OTBET HA CAMOCTOSITEIIBHO
WHHULMUPOBaHHBINA HE3aBHCUMBIN 3a1poc
MOTEHIIMATBHOTO TOTYy4aTelIs;

(b) MIPETOCTABIISIOTCS TUTS TTOKPBITHS
KOHKPETHOH MOTpPeOHOCTH, TPOrpaMMbl MU
MPOEKTa MOTCHIIMAILHOTO TOJydaTels, a He B
KayecTBE HEOTPaHUUEHHOTO B3HOCA;

c) HE NPEAOCTABIISIIOTCS OTIEIBHBIM
CTHELUAINCTaM 3PaBOOXPAHEHHsI HITH C BBITO0H
JUTS OTJICITbHBIX CTEIHATUCTOB
3/[paBOOXpaHEHUS;

(d) DOKyMEHTHpYIOTCS M XpaHATCS B apXHUBax
[IpencraBuTenbCTBa;

€) HE ABIIAIOTCS MOOYKICHUEM K PEKOMEH AL,
Ha3HAYEHHIO, TIOKYTIKE, MIOCTABKE, MPOAAXKE WIN
NPUMEHEHUIO  OTHENIBHBIX  JIEKAPCTBEHHBIX

(© Any remuneration for rendered services
reflects the fair market value of services
provided;

(d) Remuneration is not dependent on
prescribing or recommending products and no
condition of this type may be expressed or
indicated.

If the Representative office sponsors an activity,
the amount paid must be fair market value
considering the nature and scale of the activity
and any commercial benefit available to the
Representative office.

1.16. Social contributions

The Representative office may contribute to the
communities it serves by making charitable
financial and in-kind donations to healthcare
organisations to support healthcare goals if
permitted by national legislation.

Legitimate purposes include support or scientific
research, medical education, patient education,
patient access to healthcare and the overall
development of healthcare systems.

Donations and benefits in kind to healthcare
organisations are only allowed if they:

@ Are given as a response to an unsolicited
and independent request from the potential
recipient;

(b) Are given to cover for a specific need,

programme or project of the potential recipient
and not as an unrestricted contribution;

(c) Are not provided to individual healthcare
professionals or for the benefit of individual
healthcare professionals;

(d) Are documented and kept on record by the
Representative office; and

(e) Do not constitute an inducement to
recommend, prescribe, purchase, supply, sell or
administer  specific  products, and the
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npemnaparos, Hpe,I[CTaBI/ITCJ'IBCTBO HC O0Xuaact

KaKux-JM00 JIBFOT MM BBIFOJ 3a CBOM
0JIarOTBOPUTEIILHBIC TTOKEPTBOBAHUS, U

(f)  COOTBETCTBYIOT  BCEM  NPUMEHUMBIM
TIpaBUjIaM.

1.17. IlanueHTCKHE OPraHU3AMHI

B coorBeTrcTBUM ¢  wmuccueit  KPKA,
[IpenacTaBUTENBECTBO  MOXKET  TPEIOCTABIISATH
MaTepUajdbHyl0 H /WIK  HEMaTePUATBHYIO

MOAJEPKKY TMALMEHTCKUM OpraHu3alusiM B
M0JIb3Y 3APABOOXPAHEHNS WM OOLIECTBEHHOCTH.
[IpencraBuTenbCTBO MOKET MIPUBJIEKATh
MAIMeHTCKUE OpraHu3alluy sl OKa3aHUs yCIyT
B ILESIX MOANCPKKH 3IPaBOOXPAHEHHS WU
Hay4HbIX uccienoBanui. [IpeacTaBuTenbCTBO He
JOJIZKHO BJIUATH HA ACATCIIBHOCTH IMAITMCHTCKUX
OpraHu3alui W/WIIM MaTepHaibl, sl KOTOPBIX
OHa TPENOCTABISIET MOANEPKKY, 3a CUeT
KOMMEPUYECKUX NHTEPECOB KOMIaHUH.

1.18. PackpsbiTHe HH(pOPMALUH O Tepeaade
LIeHHOCTeill CIenuaJIucTam
31paBoOOXpaHeHuUs], OpraHu3auusam
31PaBOOXPAHEHUS] M MNALUEHTCKUM
OpraHu3auMsaM

OTKpBITBIe OTHOLICHHUA U BSaHMOI[efICTBHSI

MCXKIOY Hpe]lCTaBI/ITe.HBCTBOM Hu crienuajinucraMu

3PaBOOXpaHEHUs, OpTaHU3aLUsIMH

3paBOOXpPaHEHUA u MMAlMEHTCKUMU

OpTaHu3alMsIMU  CIOCOOCTBYIOT — MPUHSTHIO

pelieHnid W TPEAOTBPAICHUIO HE3TUYHOTO U
HE3aKOHHOT'O NIOBECHUSI.

[IpencraBuTensCTBO  JODKHA  PacKphIBaTh
nHGOPMALIMIO O COTPYAHUYECTBE U Iepenaye
LEHHOCTEH CHEUUAINCTaM 3JIPaBOOXPAHEHUS U
OpraHM3aliaAM  3ApPaBOOXpPAaHEHUs, KOTOPHIE
MOTEHLMAIBHO MOTYT TPEACTaBIATh COOOU
KOH(JIMKT HMHTEPECOB, U [JOJDKHA IOOLIPATH

roJTydaTesled  [IEHHOCTEH  pacKpbIBaTh 3Ty
nH(pOpMaIMIo, KOTJa  TaKoe  PacKphITHE
uHpopManun OyzneT oOTBe4aTh HMHTEpecam

MAIUEHTOB WM OOIIECTBEHHOCTH.
[IpenacTaBuUTENBCTBO pacKpbIBaeT HHPOPMAITHIO
0 Tepefaye LEHHOCTeM B CTpaHe OCHOBHOM
JEATEIBHOCTHU MOTy4aTes.

1.18.1. Cneunanucrnl 31paBoOXpaHeHHst

Hns xaxnod UHAMBUAYAJIbHOM OpraHu3aluu

MpenocTaBiseTcss WHpoOpManus o cieayromnen

repeaayde HEHHOCTEM:

- ToHopapel 3a yciyru u KOHCYJbTAIUU:
JICHCKHBIC BO3BHATPAKICHUS (3a
HCKJIFOYCHUEM PacXo0B Ha TUTaHUE, MPOE3]]

Representative office does not expect any favours
or benefits for its social contributions, and

U] Are in accordance with all applicable
rules.

1.17. Patient organisations

In accordance with Krka’s mission, the
Representative office may provide financial
support and/or non-financial support to patient
organisations to benefit healthcare or society. The
Representative office may engage patient
organisations to provide services for the purpose
of supporting healthcare or research. The
Representative office does not seek any influence
on patient organisations’ activities and/or
materials they support because of the
Representative office’s commercial interests.

1.18. Disclosure of transfers of value to
healthcare professionals, healthcare
organisations and patient organisations

Transparent relations and interactions between
the Representative office and healthcare
professionals, healthcare organisations and
patient organisations assist informed decision-
making and help prevent unethical and illegal
behaviour.

The Representative office should disclose
engagements and transfers of value to healthcare
professionals and healthcare organisations that
could potentially pose a conflict of interest, and
should encourage the recipients of the transfers of
value to disclose them where this would be in the
best interest of patients or the public.

The Representative office discloses transfers of
value in the recipient’s country of primary
practice.

1.18.1. Healthcare professionals

On individual, named basis, the following
transfers of value shall be disclosed:

- Fees for services and consultancy:
aggregated honoraria (excluding expenses such
as meals and drinks, travel and accommodation)
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u MPOXKUBaHUE), OTJIaYMBaEMBbIe

IIpencraBUTENECTBOM CHEUATUCTY

3/IpaBOOXpPAHEHU 3a OKa3aHHE yCIYT, TAKUX

KaK BBICTYIUIEHHE B KadyeCTBE JKcIlepTa Ha

BCTpeUax 3KCIEPTHOTO COBETA, BEICTYIUICHUE

Ha MEpPOIPHATHSX, OpPTraHHU3YEMBIX

[IpencraBUTENBECTBOM, NMPHUHATHE y4acTHs B

¢doxyc-rpynmnax u T.A. I'onopaps,

OIJIaYMBAacMble CIELUAINCTAM B paMKax

HAYYHBIX HCCJEOBaHUN M Pa3pabOTOK WU

WCCIEIOBAaHUNA  pBIHKA, HE  TOJUIeXaT

packpeITHIO. B ciydae, ecim crienUanCcT

3/IpaBOOXpaHEHUS OTKa3bIBaeTCA oT

MpeoCTaBlIeHUsT corjacus, TpeOyemMoro B

COOTBETCTBHH C INPHMEHUMBIMU IPaBHIaMHU

3aIUTHl IEPCOHATIBHBIX JaHHBIX, TO JaHHBIC

OyayT pacKpbIBaTbcs HA AaHOHUMHOM OCHOBE.

Eciaun HECKOJIBKO CIIELIMATIMCTOB

3paBOOXpaHEHHS OTKa3bIBAIOTCA oT

MIPEIOCTaBIECHUS] COTJIacHs, TO JaHHBIE O

nepenaye  IEHHOCTEH  JO/DKHBI  OBITh

coOpaHsl, yKa3bIBast KOJIMYECTBO

CIEIIMAITUCTOB 31paBOOXPaHEHHUS,

BKITIOYEHHBIX B COOp IaHHBIX.

Wndopmanuss 0 mnpemocTaBiICHUH NOIACPKKU

JUIA  TPUHATHS Y49acTUS B MEPONPUATHSIX,

OpPraHU3yEMBIX TPETbEW CTOPOHOM, 3KCKYPCHUSIX

Ha 3aBOJl M MEPONPUATHIX, OpPTraHU3yEeMbIX

[IpencraBuTenbCTBOM, 10JDKHA OBITH PACKPHITA B

3THX CyOKaTeropusx.

[IpencraBuTensCTBO  JODKHA  PacKphIBaTh

nH(GOPMAITHIO 00 o0meit cyMMe

MIPEIOCTABICHHON MOAAEP)KKH, KOTOPass MOKET

BKJIIOYaTh  BO3MEIIEHHE  PETMCTPAIIMOHHBIX

B3HOCOB, TPaHCIOPTHBIX PacXOIOB  W/WIU

pacXxoloB Ha TIPOXKHBAaHUE W O YHUCIE

CHEIMAITUCTOB 3IPaBOOXPAHEHUSI.

1.18.2. Oprauusaumu 31paBooXpaHeHus
Hns kaxnod HMHIMBUIAYAIbHOM OpraHu3aiuu
npenocTasisieTcss MHpopManus o cieayromen
repeaade HEHHOCTEM:

- loHOpapel 3a yCIyrm W KOHCYJIbTAIMH:
JICHEKHBIE BO3HarpaKJIeHUs (3a
UCKIIIOYEHHEM pacXofOB Ha [HTaHUE,
Mpoe3[ W TPOXHUBAHHE), OIUIAYMBAEMBbIC

IIpencraBuTensCTBOM OopraHu3anuu
3IpaBOOXPAHEHUSI 3a OKa3aHUe YCIyT,
HallpuMep, BBICTYIUICHHME B  KAauecTBE

JKCIIEpPTa Ha BCTpeUYax HKCIEPTHOTO COBETA,
BBICTYILICHUE Ha MEpOIPUATHSX,
OpraHu3yeMbIX [IpencraBUTENBCTBOM,
NpUHATHE ydacTus B GoKyc-rpymnmax u T.1.
T'oHopapsl, orutaumBaeMble B pamKax
HAaYYHBIX UCCIIEIOBaHUI 1 pa3pabOTOK HIIH

paid by the Representative office to a healthcare
professional in exchange for the provision of
services, such as serving as an expert on an
advisory board, speaking at Representative office
organised event, participating in a focus group,
etc. Fees paid in connection with R&D activities
or market research are excluded from the scope
of the disclosure. If a healthcare professional
refuses to provide consent required under
applicable personal data protection rules, the data
will be disclosed on an anonymous basis.

If multiple healthcare professionals refuse
consent, then the transfer of value data must be
aggregated indicating the number of healthcare
professionals included in the aggregation.

Provided support to attend third party organised
events, site visits and the Representative office
organised events must be disclosed in these sub-
categories.

The (total) amount of support provided, which
may include registration fees, travel and/or hotel
costs and the number of healthcare professionals
supported, must be disclosed.

1.18.2. Healthcare organisations
On individual, named basis, the following
transfers of value shall be disclosed:

- Fees for services and consultancy:
aggregated honoraria (excluding expenses such
as meals and drinks, travel and accommodation)
paid by the Representative office to a healthcare
organisation in exchange for the provision of
services, e.g. serving as an expert on an advisory
board, speaking at the Representative office
organised event, participating in a focus group,
etc.

Fees paid in connection with R&D activities or
market research are excluded from the scope of
the disclosure.
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WCCIICIOBAHNN  pBIHKA, HE  MOJJIeKAT
PaCKpBITHIO.
- T'panThl W TOXEPTBOBAHUA: JCHEKHBIC

CyMMBI U KOPOTKOE€ ONHMCAaHWE T'PaHTa WU
HOXKEePTBOBaHU (TPaHTHI HA HCCIICAOBAHHUE,
MOKEPTBOBAHUS Ha o0opynoBaHUE,
MOXKEPTBOBaHUS HA MPOAYKTHL, U T.1I.).

- CnoHcopckass TOAIEP)KKA MEPONPUSATHIA
COBOKyIIHasi  JIGHEXHas CcymMMa  BCed
CIIOHCOPCKOM MOJJEPKKHU.

1.18.3. ManuenTcKue Opranu3anuu

Ans kaxnod WHAMBUAYAJIbHOM OpraHu3aluu

npenocTasisieTcss MHGopManus o Cieayromel

repeaayde HEeHHOCTEM:

- llomnepxka: QuHaHCOBasE M HEICHEXKHAS

MTOAJEPHKKA B BUJE IPAHTOB, NOKEPTBOBAHUI
U CIIOHCOPCTBA MEPOTIPUSTHIA.

- T'oHopapsr 3a YCIyTH: YCIyTH,
MIPEIOCTABIISIEMBIC TI0 JOTOBOPY LIS KaxXI0i
MalMEeHTCKON OpraHu3allvu, BKJTIOYas

KOPOTKOE€ OIHMCAaHMUE XapakTepa Iepesadu
LICHHOCTEH U CyMMY.

1.19. OTBeTCTBEHHOCTH

[IpenacraButenn xkommnanun KPKA wu Bce
COTPYJHHMKH JemapTaMeHTa MapKeTHHTa U
MIPOIaXK HECyT OTBETCTBEHHOCTh 3a
NpeAO0CTaBICHUE BEPHO, TOYHOU u

CYIIECTBEHHOM MH(OPMAITUN B COOTBETCTBUH C
HNHcTpykuuei 1o MEeIUIUHCKOMY NPUMEHEHUIO
JIEKQpCTBEHHOTI'O IIpenapara.

[IpenacraButenn xomnanuun KPKA wu Bechk
MepCOHANl JemapTaMeHTa MAapKeTHHra HEeCyT

OTBETCTBEHHOCTb 33  COOTBETCTBUE  BCEX
IIPOBOIUMBIX AMH aKTUBHOCTEN BCEM
[IPUMEHUMBIM IIPABUIIAM.

MapkeTHHr-MEHEKEPhl  HA  PBIHKAX HECYT
OTBETCTBEHHOCTh 3@  IIPOBEACHUE  BCEX

MapKETHUHI'OBBIX MepOHpI/IHTI/II\/’I B COOTBCTCTBHH
CO BCEMHU JIGIZCTB}GOHII/IMH IIpaBUJIaMH.

Hupekrop [IpencraButenscTBa HECET
OTBETCTBEHHOCTh 32  COOTBETCTBHE  BCEX
aKTUBHOCTEH (BTFOUAs packpsITHE

vH(pOpMalMl O Tepenade IEHHOCTeH) BceM
NIPUMEHHUMBIM NIpaBUJIaM.

Hupexrop IlpencraBurenbcTBa W MapKETHHI-
MCHEIKCPbI HECYT OTBCTCTBCHHOCTH 3a
MIPOBEICHNE PETYIISIPHBIX TPEHUHTOB U 00yUYeHUE
COTPYIHUKOB MapKeTMHra B 00JacTH Bcex
IIPUMEHUMBIX IIPaBUIL.

Bce coTpyaHuky, y9acTBYIOIIME B JEATEILHOCTH
0 MApKETHHTY U COBITY, JOJKHBI 03HAKOMHUTHCS
c conepxaHueM Koodexca uyepe3 cucremy

- Grants and donations: aggregated
monetary amounts and brief description of the
nature of the grant or donation (e.g. research
grant, equipment donation, product donation,
etc.).

- Sponsorship of activities and events:
aggregated monetary amount of all
sponsorships.

1.18.3. Patient organisations
On individual, named basis, the following
transfers of value shall be disclosed:

- Support: financial and in-kind support in
the form of grants, donations and sponsorship of
activities and events.

- Fees for services: contracted services per
patient organisation including a brief description
of the nature of the transfer of value and the
amount provided.

1.19. Responsibility

Krka’s representatives and all marketing staff are
responsible for providing true, accurate and
essential information consistent with the
Summary of Product Characteristics.

Krka’s representatives and all marketing staff are
responsible for compliance of all their activities
with all applicable rules.

Marketing Managers in the markets are
responsible for compliance of all marketing
activities with all applicable rules.

Director the Representative office are responsible
for compliance of all activities (including the
disclosure of transfers) with all applicable rules.

Director the Representative office and Marketing
Managers are responsible for regular training and
education of marketing staff on all applicable
rules.

All employees involved in marketing and sales
activities must familiarise themselves with the
content of the Code through the eCampus e-
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ANEKTPOHHOTO oboyuenuss  eCampus u
MPEe3eHTAllMy Ha IHKJIOBBIX BCTPEYaX W IyTEM
©KErOJJHBIX  MOBTOPHBIX TPEHHHTOB  dYepes3
CHCTEMY 3JIEKTPOHHOro oOydeHuss eCampus u
MPEe3eHTAlNH Ha IUKJIOBBIX BCTPEYaXx.

Hapymenne Koodexca MOXeT TpPEACTaBIATh
co00if HapylIeHHe TPYIOBBIX OOsS3aHHOCTEW U
MOKET NPUBECTH K JUCLUIUIMHAPHBIM Mepam
W/WIN TIPEKPAICHUI0 TPYAOBBIX OTHOLICHUH B
OOBIYHOM WJIH IOCPOYHOM TOPSAKE.

Kopexc HeoOxonnmo mepecMaTpuBaTh HE peXke
OJHOTO pa3a B MATh JIET M NpU JHOOOM
CYII€CTBECHHOM U3MCHCHHUU HOPMATHUBHO-
MIPaBOBOI 0a3bl.

1.20. IlpuBeneHue B UCMOJHEHHE

[NocranoBnenust Kodexca TOMKHBI COOMIOAATHCS
B IIpencrasurenscre. upekrop 1 MapkeTuHr-
MEHEDKEPBL [IpencraBurenscTBa HECyT
OTBETCTBECHHOCTbH 3a IIPpUHATUC
COOTBETCTBYIOIIEro MecTHOro Kodexca amnst 5Toi
LeJu, TpPH 3TOM IIPUHUMAas BO BHUMAaHHE
BO3MOJKHEIE O0Jiee cTporue TpeOOBaHUS B CTpaHe
U 3apCTUCTPUPOBAHHLBIC BUABI ACATCIBHOCTHU
MOpa3aeICHHUS.
Jioboe wapymenne mnoctanoBienuin Komekca
CUHTAETCSA HApYyLICHUEM TPYAOBBIX
00s13aHHOCTEH pPaOOTHHKA B COOTBETCTBUU C
MPUMEHUMBIMU TPaBHIIAMH.

2. CCBLJIKH HA JOKYMEHTbBI
11-001820-02 Komexc 1moBeneHUs KOMIIAHUH
KPKA

11-001820-02 Krka’s Code of Promotion
11-000820-02  IlpaBuna  mpegynpexXIACHHUSA,
BBISIBJICHHS U pacciel0BaHus MOILICHHUYECTBA
3akon Ksipresckoit PecriyOnmku ot 2 aBrycra
2017 roma Ne 165 O6  oOpamienun
JIEKApCTBEHHBIX CPEJCTB

(B penaxun 3akona KP ot 3 mas 2018 roma N
44)

[locranoBnenne IlpaButensctBa KbIpreisckoi
PecnyOonuku 006 yrBepkaeHuu TexHHUECKOTro
permamenTa

«O 0e30MacHOCTH JIEKAPCTBEHHBIX CPEJCTB LIS
MEIUIMHCKOro MpuMeHeHus» ot 6 amnpens 2011
roga Ne 137

3akon OO0 wuHpoOpMAIMKU  TEPCOHATBHOIO
xapaktepa Keipreisckoir PecnyOmukun ot 14
arpesst 2008 Ne 58)

learning system and presentations at cycle
meetings, and annual repeat trainings through the
eCampus e-learning system or presentations at
cycle meetings.

A violation of the Code may constitute a violation
of work duties and may lead to a disciplinary
action and/or ordinary or extraordinary
termination of the employee's employment
relationship.

The Code must be revised at least once every five
years and at any significant modification of the
legislative framework.

1.20. Enforcement

The provisions of the Code must be respected
throughout the Representative office. Director
Marketing Managers at the Representative office
are responsible for adoption of relevant local
Codes for this purpose, whereby taking into
account possible stricter national requirements
and registered activities of the unit-

Any breach of the provisions of the Code shall be
considered a breach of employees’ employment
duties under applicable rules.

2. REFERENCE DOCUMENTS

Krka’s Code of Conduct

Code of Conduct — Medicines for Europe

Rules on fraud prevention, detection and
investigation

Directive  2001/83/EC of the European
Parliament and of the Council of 6 November
2001 on the Community code relating to
medicinal products for human use as amended
Regulation (EU) 2016/679 of the European
Parliament and of the Council of 27 April 2016
on the protection of natural persons with regard
to the processing of personal data and on the free
movement of such data, and repealing Directive
95/46/EC (General Data Protection Regulation,
GDPR)
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3. NMPHJIIOKEHMS
OreyTeTRYIOT

4. HCTOPHSI HF3AMEHEHHI

Jara noarotosku: aekadps 2017 1,

Bropas perakumna: mapr 2021 r.

Hamenennn Bo Beex nyHKTax

Tperua peaakuma: mait 2023

OGnosnenne Tpefosanuii ¥ TEpMUHOIOTHK B
GONBIWIMHCTEE Pazie/ion COrlacHO OOHORICHHOM
sepeun Konekea accoumanun «lexaperseniibie
cpenctpa ana Epponsin, [lpoanenne cpoka
APOJIBHIKEHHA BCEX JIeKapCTBeHIbIX NPenaparos

5. HOJAIOTOBKA H ¥YTBEPKJIEHHE

Hoarororneno: Jlnna Paxr%:;ro

Jwmpexrop lpeacrasurenscrsa
8 Kuiproizcrane

Ilporepeno: Ovuae  Caplarsimios,
byxraarepus
Yreepaaeno: Jlna Paxmarosa,

Jupexrop peacrasurenscrsa P ;
8 Knipreicrane / %f

6. JHCT PACCBLIKH
Paccsuika: e-mail man eCampus
Bee CorpyaHuks MapkCTHHIOBONO OTIACHA W
Ovxraarepuu

Mapkeruar-menesokepsl  [lpeacraBnrenscrsa
HECYT OTBETCTBEHHOCTL 334  MNOANOTOBRKY K
OCYILIECTRACHHIO, BKJIIOUASR NOANOTOBKY

JOKAILHBEIX IOKYMEHTOB, WX pacnpocTpaHeiie u
ODYUEHHE BCEX COTPYAHHKOR CCTH MapKeTHHTa 1
NPOLAHA.

Koaeke womnaunum KPKA no mnpoasmakenHio
NPOAYKUMH  ONYGJIMKOBAH  HA  BHYTPCHHEM
haiinodmennnke KPKA.

3.
None

ATTACHMENTS

4. HISTORY

Date of preparation:

Date of preparation: December 2017

Second revision: March 2021

Changes in all items

Third revision: May 2023

Updated requirements and terminology in most
of the items according to the updated version of
the Medicines for Europe Code of Conduct.
The scope of the document extended to cover
promotion of all products

S. PREPARATION AND APPROVAL

Prepared by:  Dina Rakhmatova,

the Representative office

Checked by:  Emil Sarbagyshov. Accounting

Approved by:  Dina RakhmatoVa,

Director of the Representative ofﬁc% Q"/
‘ i

6. DISTRIBUTION LIST
Distribution: e-mail or eCampus

- All employees of marketing department
in RO Kyrgyzstan and accountant.

Marketing Managers in at the Representative
office are responsible for the preparation of
implementation. including the preparation of
local documents, their dissemination, and
training of all employees in the marketing and
sales network.

Krka's Code of Promotion is published on
Krka's intemnal Fileshare.
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